PUBTRACK HIGHER ED SDA “GETTING STARTED”:
Instructions for using PubTrack Higher Ed SDA.
Thanks so much for using PubTrack Higher Ed SDA. We have provided a few pointers to help get you started.

This document is a guide to help you get started on the basics, so you can get up and running. We will cover more
complex data pulls in a later update.
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General Access:
In your browser, go to: www.pubtracksda.com . You will be asked to enter the individual User ID and Password that

was sent to you, as shown below. Note that these are case-sensitive.
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Opening Screen to Create Reports:

After you have set this up, you will go to the following opening screen every time you log-on. It provides links to each of
the reports, along with a quick description of each report. Note that in the “Other Useful Links” section, you can find
additional information about the data load schedule, where PubTrack SDA data comes from, data coverage and access
to the training webinar.

Selecting Filters and Confirming Selections to Create Reports:
This section contains the procedures for running a report. These basic steps are common to
all report types:

Filtering Drop-Downs: At its heart, PubTrack Higher Ed SDA is a system to help you pull data by applying filters. In SDA,
these filters will appear in one of two ways:

a. The “select one” drop-down. This is the typical scroll-down button familiar to any user of a typical

web site. You click the arrow and scroll down and highlight the item you want to select and hit
“Accept”. This is used for any filter where you will only select one item at a time, such as “term”.

b
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b. The “select many” drop-down. This drop-down may take a little more practice before it’s

comfortable to you. Here you first need to identify your selections by clicking on this box:

When you do, a “Multi-Select” box will pop up. The first time you use this box, you may need to
type in your intended selection. You want to pull the item(s) you need from the pane on the right
into the pane on the left, using the arrows in the middle. Sometimes, you must first clear out the
item that shows up in the left panel and move it out, first by highlighting (by clicking on it), and

then moving it using the right arrow: J . Then you can use the scroll bar on the right pane to
search, alphabetically, for the item you need. Highlight it and click the left arrow to move it into the
left pane. After it moves, hit “OK”. Then when back in the main area, hit on the “Accept” tab.

c. Confirming Selections: The last step noted above, where you click the “Accept” tab is key to

effectively running reports. This is where you cement your selections. You will notice that most
reports contain multiple sub-sections, such as “Time Period” and Bibliographic Limiters” where you
will need to click “Accept” before moving to the next section.

d. Running Reports: The final step in running reports is to click the “Click To View Results” button,

which is what generates the report.



e. Linkages among reports: One of the major enhancements in PubTrack Higher Ed SDA over MIR is
the ability to link among the various reports. For example, if you are in a Discipline summary report
and want to drill into a given publisher that appears in that report output, the publisher name will
be hyperinked so you can drill in and get to the Publisher’s summary. Likewise, if you are in the Title
Summary report, you can click on the ISBN to view adoptions for that title.

You can gain practice on PubTrack Higher Ed SDA by pulling several reports, as described in the next section. As noted
earlier, our purpose here is not to get too fancy, but to simply help you get comfortable with the interface.



Course Summary:

Use the Course Summary as a way to get sales and market share data on the courses within the PubTrack course
structure.

The Course Summary report provides users with a summary by discipline of sales for ISBN’s within selected courses
over a time frame defined by the user. The Course Summary allows you to drill down from the discipline level view to
specific course level within a discipline. This report gives you basic data on the specific course of your choosing. (In
the old MIR system, users often went to a “National Market Report” (NMR) to understand the top ISBNs in a given
course. This report is most nearly comparable to that report.)

The Course Summary report shows both new and used sales for the terms you select thus allowing you to compare
attrition rates for courses within disciplines — for example contrasting the percentage of used books in an intro
course versus an upper level course. This report is similar to the Title Summary, which we will cover next, except it
does not contain all of the various filtering and sorting options found in the Title Summary. If it’s basic data on a
specific course you’re after, this may be the best report to run for that purpose.

Let’s use this example: “Course Summary of World Geography in the Spring/Summer 2009 term”.

1. Click on the “Course Summary” tab on the top.

2. This report allows you to run the report with various filters. All filters in this report are “select one”
dropdowns. In this case look at a single term and course.

3. Use the drop-down menus to select the term range and click “Accept”. (In this example, we selected
Spring and Summer 2009). Most reports first require you to select a time period. These are the term
options that roll-up the sales data for a given period. These time periods can be pulled in one of three
basic forms:

a) Individual terms : (e.g., Fall Term 2008 to Spring and Summer Term 2009)

b) Academic Years: represents a year as aligned with a typical academic calendar, which starts in
August/September and ends in Summers sessions. (Academic Year 2005 to Academic Year 2009)
c) Full Years: represents a calendar year of data (Full Year 2007 to Full Year 2009).

This is an example of a “select one” drop-down. You must select matching limiters, as in term to term, Academic Year

to Academic Year, or Full Year to Full Year. You cannot select from Spring & Summer 2005 to Academic Year 2009. Also,
the selection must be in the order of prior to recent. (For example, from Spring & Summer 2005 to Fall Term 2008).

When you have pulled the time periods that you want to report on, you must click “Accept” before moving on to select
other filters.

If at any moment you want to reset the prompts, click on the Clear My Settings button.

4.

5. Similarly, select Discipline. In this case, we select Geography. You will notice that the “Course
Description” drop-down will adjust to reflect the courses under the discipline you selected. When the
Geography courses show, scroll down and select “Geography: World” to select a course summary. You



can filter by Institution type if you like, but for this example, we’ll leave it as “(All Choices)”. Then hit
“Accept”.

6. There is another “single select” option that you can decide to use, to limit selections to certain
institution (2-year schools, 4-year schools, or K12 schools in our database) . For this example, we will
leave Institution Type as is.

7. Output from this query will appear as follows.
= Title Summary < Title Detail I’}S Clear My Settings

Discipline Institution Type

From (prior)
Spring & Summer 2009 v Geography v (All Choices) w |  Accept
To (recent) Course Description

Spring & Summer 2008 ~ | | Accept Geography: World | | Accept

Course Summary Date (Sell-Through)

Course Details Course Detail Totals Est. Course Size
Time run: 2010-05-10 2:41:01 PK *Numbers reflect the grand totale of the Course report *Normalization only applies to Academic and Full Years.
Discipline: Geography
Course: Geography: World New Units Sold Used Units Sold 0
arapny . E Est. New Units Est Used Units
New Sales Value Used Sales Value 52,
New Avg Price | & Used Avg Price | 35131 Est. New Value ) Est Used Value =
Mrkt Mrkt
New New Hew Used Used Used Used Total Share -  Share - Mrkt
Units Avg  Sales Units Avg  Sales Book UsedBook Sales New Used  Share-
Rank  ISBN 13 1SBN 10 Title Edition Author c) Publisher Sold Price  Value Sold Price Value Share  Discount
1 9780470129050 | 047 Reaims, Regions and Concepts 13 de Bij 2007
2| 9780131 jobalization and Diversity: Geography of a Changing Worki 2] Rowntres 2007
e Diversity Amid Globalzation: World Regions, Environment, a R 7
dopment
4 3780132288383 ¢ Worid Regions in Global Context: Feoples, Places, and Environments |3 Marston 2008
5 STB0470237137 s in Geography 4 Debij 2008
6| 9780470046814 gions in Geography 3 D= 2008
7 3780073355380 sentials of Worki Regional Geography 1 Bradshaw 2007

8. You can do a number of things with this output...
a. Print the output (see print icon on bottom left). You can select either pdf or html output.
b. Export to another program, such as Excel .
c. Save it for future use (by clicking on “Page Options” on the top right, then “Save Current
Selections” and them “For Me”.)
d. Drill-in on an ISBN for detailed information about that title. (Note that the ISBN 13 field

contains data that is hyperlinked.

9. Note: To retrieve the reports you previously saved, go to “Page Options”.



Title Summary Report

The Title Summary report provides the most powerful way to access the rich data in our POS data base, if you
wish to work at the title level.

Like the Course Summary report, TITLE SUMMARY report provides users with sales and market share
information. But unlike the Course Summary which is a more static report, for a fixed discipline and course,
the Title Summary will allow you to select the sales data you need in a more flexible way, by providing
filtering and multi-select capabilities, giving you far more flexibility in how you want to pull this data.

You are able to see how a product or group of products that you define has sold over a time period that you
have defined. Like other reports, this report also provides sales data about how titles have sold in both new
and used units and what percent of sales can be attributed to used units.

We will use the “Title Summary” Report to illustrate the more advanced navigation of Pubtrack SDA. The Title
Summary Report is perhaps the most versatile report, as it allows you the most flexibility in pulling sales and
market share reports.

When you click on the “Title Summary” tab, you will see the following layout:

Higher Ed - 5DA

Report Title Title Publisher Discipline Course ISBM Discipline Adoptior
Menu Summary Detail Summary Summary Summary Compare Performance p
#
Discipline Course Profit Status Institution Type
| L] | || | [ g8 choices) | [ can choices) v
ISBN 10 ISBI{}{:& Title Author Publisher - Imprint
Period From: Period To:

| ¥ | v] [ Accept |

This is where the filtering and selection capabilities of PubTrack SDA are most powerful. While you can see a market
share report on a single course and discipline, you can choose multiple courses within a discipline and see the sales and
market share rolled-up for those combined courses. Or, you can limit your market share report to include only the
ISBN’s that you define to be in a given market or sub-market. Or, you can limit to a series of titles, authors or publishers.
For maximum flexibility, we provide these selections as a “multi-select” so that you can search with greater granularity.

The Period To/From selections are very important. These are the year/term options that roll-up the sales data for a
given period. These time periods can be pulled in one of three basic forms:



d) Individual terms : (e.g., Fall Term 2008 to Spring and Summer Term 2009)

e) Academic Year : represents a year as aligned with a typical academic calendar, which starts in
August/September and ends in Summers sessions. (Academic Year 2005 to Academic Year 2009)
f)  Full Year : represents a calendar year of data (Full Year 2007 to Full Year 2009).

This is an example of a “select one” drop-down. You must select matching limiters, as in term to term, Academic Year

to Academic Year, or Full Year to Full Year. You cannot select from Spring & Summer 2005 to Academic Year 2009. Also,
the selection must be in the order of prior to recent. (For example, from Spring & Summer 2005 to Fall Term 2008).

The order in which you select limiters is not critical. When you have made all your selections, then click “Accept”.

Agc{:ept

Tip: Before you hit the “Accept” button, please review your selection choices. For example, you want to be sure you
have selected criteria that is not overly broad (e.g., selecting “English” discipline, but no course) that would result in a
long process time or time-out. Be especially certain that you have entered consistent from and to time periods
(avoiding a selection like”From Spring/Summer 2008 to Full Year 2009”).

If at any moment you want to reset the prompts, click on Clear button.

Examples.

Title Summary Example #1: Using Discipline & Course Filters:

Let’s say you want to run a market share report on all introductory accounting courses at two-year schools. Rather than
be limited to individual courses as laid out in our taxonomy (e.g., Principles of Accounting, Intro Managerial Accounting,
Intro Financial Accounting, Financial and Managerial accounting, etc) you want to see relative performance in all these
courses as a unit.

To start selecting your market parameters, first be aware that the Discipline and Course are conditional filters. You
must select at least one Discipline in order to view the list of courses, and it is required that you select at least one
course before you run a report.

We will select our market share report for all combined intro accounting courses in the following way:

a) First, click on the button next to the Discipline box. This will bring up a box as follows:



Multi-Select

Selected

Edit

Match: | begins with b Accept

Accounting i
Agriculture & Forestry

Animal Science

Anthropelogy

Architecture

Art

Astronomy

< ?

] B[] [l

Choices Returned: 1 -850

M Cancel

b) This pop-up multi-select window will appear with a list of all Disciplines available in our database. It may take a
few seconds for the list to appear. You can use the scroll bar on the right to move down the menu. There are
several ways to make your selection:

You can wait for the discipline list to appear, and then double click on the name and move it to
the left

Or, you can click on the name once and use the arrows to move your selection to the left

You can make use the “Ctrl” key on your keyboard to select multiple disciplines. (This is not
recommended if the disciplines are large, as running times will be long, or they could time-out).
Instead of waiting for a list to appear, you can use the “Match” key. We recommend selecting
“contains” which allows you to type in all or part of the name as in “Acc” which will bring up
“Accounting” only.

These selection options are presented in the same way in many other places in PubTrack SDA.

c) Once you’ve made your choice, click OK (bottom-right) to lock in your selection.

b

d) You will then repeat similar steps to select the courses. Again, click on the multi-select button “to reveal
course selections for that discipline. The multi-select window will display all the courses. In this case there are

10



37 courses within the accounting discipline. Again, it may take a moment for the list to appear.

R

Multi-5elect
Selected Match: |beging with v | || Accept
Accounting: All Other e
Accounting: Auditing: All Other
ﬂ Accounting: Auditing: Financial Statements
< Accounting: Auditing: Principles of
= Accounting: College Accounting
Accounting: Computerized Accounting
ﬂ Accounting: Cost Accounting and Control; Advanced
< £
Edit Choices Returned: 1- 37
OK Cancel

e) As before when you selected discipline, you can either use the arrows to make your selection or use the “Ctrl”
key to highlight the courses. For our example, we highlighted four intro accounting courses and moved them
into the left pane, as follows:

Multi-Select Q

Selected Match: | begins with v/ | Accept
Accounting: Financial & Managerial Accounting: Managerial: All Other -
Accounting: Financial: Introductory: Uinde Accounting: Managerial: Introductony: Graduate

Accounting: Managerial: Introductany: L ﬂ Accounting: Managerial: MBA Introductory

Accounting: Principles of Accounting: Managerial: Management Cantrol Systems
Accounting: Payrall

Accounting: Surey

Accounting: Taxation: Masters of Tax

[ |

Arrnnntine Tavatinn Princinles nf Advanrcerd
< > < |
Eilit | Choices Returned: 1- 37

ﬁ Cancel

f) Hit OK to lock your changes.

11



g)

h)

You will then return back to the main screen. Note that the selections you’ve made are noticeable in the
Discipline and Course limiters.

There are two “single select” options that you can decide to use, to limit selections to certain school types
based on profit status (All Choices, Private for-profit, Private not-for-profit, and public) and/or on Institution
Type (2-year schools, 4-year schools, or K12 schools in our database) . For this example, we will leave Profit
Status as is but change Institution Type by selecting “at least two but less than four years” to get only 2-year
schools in our output.

For this example, we will leave the other limiters alone, such as ISBN, Title, Author, Publisher. If we wanted to
limit our output by these criteria, we could do that here using a combination of these multi-select buttons.
More on this below.

Report Title Title Publisher Discipline Course ISEM Discipline Adontio
Menu Summary Detail Summary Summary Summary Compare Performance p
R
Discipline Course Profit Status Institution Type
J (&N Choices) ¥ | | At least 2 but less than 4 years | %
ISBN 10 ISBN 13 Title Author Publisher - Imprint
Period From: Period To:
Spring & Summer 2009 % | | Fall Term 2003 A Accept
j) Then you must click “Accept” .
k) Depending on the size of the query, it may take several moments for the report to run. You will see a clock
while the results are being generated.
I) The output that is generated is, by default, sorted in descending order by new and used sales for the ISBN.

Title Summary
%e TurE 7282010 10:57:01 AM

Arrange by: | Discipline |+

Socourting

Mrkt  Mrkt Mrkt

lew Hew Used Used  Used Used Used  Share Share- Share
Units  NewAvg Sales  Units  Avg Sales Book Book  -lew Used
Discipline ISBN 13 ISBHA0  Title Edition  Author (C)  Publisher  Course  Period Sold Price  Value  Sold Price  Value Share Discount Only Only Total
Fal
Accounting: | Temn 64 Bl926 Bzl 527 B19544) AT 893%  207%| 00% 11%| 03%
9780073526706 0073626702 Managerial Accounting 12 Gamisan 0T e GraweHil, e, Menagerizl: 2009
3 Introductory:  Spring &
Undergraduata  Summer 1,445 $188.42 $271,072 2,148 $137.48 01,581 508% o 10% 44% 1.7%

Focounting:  Term 2022 0067 §381,630 38 HI5165 503 18% 44% 15% 0% 13%

nagerial: 2008

ha
0780073370616 073379611 Managerial Accounting 13 Gamison, Morsen 2000 | hoGrawHil, Ine. [ SRE e

Undergraduate Summer 120 @019z 5150 9 §1535e $1.322 B3% ane% 00% 00% 0%

2009

Fall
Focounting:  Term 1033 §216.00) 223505 B85 §I1G250 105788 337% 48% 03% 15% 10%
— anna

m) Note that the ISBN 10 field is hyperlinked. Clicking on this will take you to the “Title Detail” which is described

at the end if this Title Summary section or, to any adoptions of that title, if available.

12



n) The “Arrange By” selection, let’s you re-sort the output by Discipline, Course, Author, Publisher and re-
calculates sub-totals. Arranging by “Author” allows you to see all related titles “linked” so that you can see all
components of a product family with sales in the selected time period.

o) Atthe very end of the output, you have the option to print the report, or download it to another program, like
Excel:

Fietum - Print - Download - Cregte Bookmark Link

e You can click on the Return link to page back to the filter menu. This way will get you back to your
saved filters

® You can print the page in PDF or HTML format by clicking on the Print link...

e You can Download the content in multiple ways. If you want to remove all the merged cells, use the
Download Data format, which is what we strongly recommend. This will save the data as a CSV file,
which you can re-open in Excel for easy sorting on all columns

e Oryou can bookmark the page for future reference. A notification will appear at the top of the
page

p) To Save reports for future use, click on the Page Options button on the right-most section of the main menu
panel and select “Save Current Selections” and “For me”. A box will then show where you can put in a title for
your custom report. After giving the report a name, Click OK to accept.

m!  Dashboards - Answers - hiore Products = - Settings = - Log Out

Fage Options =
Edit Dashboard...

line Performance | Adoptions | UT

4 Ppply Saved Selections

Far hie... 1 Save Cument Selections
For Others... Save Current Selections

Claar bty Selections . . .
) . ecify a name for this Sawed Selection.
Edit Sawed Selections and Defaults. . | Create Bookmark Link

El

me | Env Sustainibility report|

Du‘hke this ry default for this page

m Cancel

You can then retrieve it at a later session by going back to “Page Options” and finding it in the “Apply Saved Selections”
area, as shown here. Click on the report and then “Click To View Report”.

Edit Dashboard...

Enw Sustainibility report 1 Ppply Saved Selections
Title summary by author WoddGeog |4 Save Cument Selections

Whsfigmery = [itrior Clear by Selections

Create Bookmark Link

13



Title Summary Example #2: Using ISBN filters

In this example, we are more interested in seeing a market share report not on a specific course or group of courses,

but on a group of titles that you want to see aggregated. This is useful if you don’t agree with the course taxonomy as
it’s laid out. Using these filters you can....

® Get a roll-up market share report of the sales for just the ISBN’s you want

® Get market share report on just titles with specific words in the title (e.g., all “Government” and
“Profit”)

® Get roll-ups on just a group of authors.
For this example, let’s say we want to run a market share report on a group of ISBNs.

a) The ISBN 10 and ISBN 13 prompts are multi-select. You will probably not want to use the multi-select options
for this data pull, since there are so many ISBNs in our database. The best way to do this is to import a list
through the edit box feature. (Though you can use the “match” dropdown to search for ISBNs that contain
certain characters, where “begins with” will only yield results that begin with the value of the filter, etc.).

b) For this example, we will use the ISBN 10 prompt. (If you have the choice, use ISBN 10, as not all ISBNs have yet
to be converted to ISBN 13, mainly older ones. )

c) Let’s assume you have a list of ISBN 10’s in a separate Excel column. Please be sure all hyphens have been

removed in your source list. In SDA, click the “Edit” button, which will open up a blank pane, in which you can
paste your ISBNs.

W bt

d) Copy and paste these ISBN s from this document into the Edit pane:

14



Edit

052E542472
NELE2LETTL
ELE 245175
NELET2ESAE
MELE954104
NELEATETLS
MdE42E5627

Ok Cancel

e) Click OK twice to lock your selection. Then Click “Accept” and “Click to View Results”.

f) After a short processing time, you will see a sales and market share report for just these ISBN’s as shown:

Higher Ed - SDA Welcome, Carl.Kulo@Bowker.com!  [ashboards - Answers - blore Products « - Settings ~ - Log Ou

Title Summary %
Tirmee run: 2008-11-03 11:59:57 A

Arrange by | Discipline |

osouning
Mrit  Mrkt Mkt
Mew Mew Mewr  Uszed Uzed Uzed Uzed Used Share Share-  Share
Units fug Walue Units fug Sales Eook Book - Mew lsed -
Discipline |SBMN 13 ISEN 10 Title Edition futhor [C] Publisher  Course  Period Sold Price  Sold  Sold Price  Walue  Share Disc. Only Only Total
piirg &
Summer I ST 0 0 §14353 0 ETE-CU T [T T
S . Prneiples of Financlal Azcourlrg (PE Cergage Arcouning:
SMEDSISEIIIF paienan is et S & T Leaming Principles o | pail
Temn 43 170 §e20 o0 §le3ns J0 0D0% eS| 3% o IREN
2006
Zpirg &
X . Summer 19 $542 §156 o 45319 §0 0D0% ZeSe BTN oo BE%
. Sccouning:
3 " Firanelal ard Manageral #ccouning (PE Cermage s |
HESIET00 0515954104 oy EreHe 5 T | e :Iml.:; ra
—=J Temn 29 FETENE T ] [N O DO0W eS| DI oo EE%
2006
Zpirg &
2 3 543 3245 3 Erl| 11 4355 a3 |3E% % 135
Prirelples of Accouning ard Prirelples of Cengage Accouning: o b R e N ’ *
B e e = e i} 0 | ire Prrctes ot e
apers Teni Edl lon
Temn 73 FATAT | §3465 o §3550 §0 0O0% 24T 1eS% [T Y
2008
Azconing Spirg &
Accouning: | SR ] e w0 2 §1230 FIT DOD% 2eT0% DO% TEM DA%
= |- . — . Managena:
STS0NGA3BT | 0964395527 Carh How duadrant Klyorahl | 1998 TechPress Pl
Ureergraduak | Temn o §17es 0 15 §1330 FIO3 I0000% 24T OO% sEm 0%
)
scconlrg: Lo
- ol b= _ A Jores & Pearron Higher  Manegedal: . 5
STE053E343470 | 0535543473 Managemen] Accouning 1 oottt 0 Ccaten ferspiti I SETE-) I o FEES o e D% oo D%
Urdergratuake | 208
Zpirg &
Secouning: | SMImEr [ FE 0 o §2300 o ETE T [T T
- -, BechoriciWokrg Papers: Used wih ... . Cergage Financial: 003
STEDEISRIETT H Needles | 2003
EERET rancid Azcouning eedi Leamirg nrchekn: | fal
Urelergraduak  Temn [ $2550 40 o §1225 0 2451% 0% [T T
e
R, Arcouning: | Fail
STEIGIEHEITS 0515345175 Govenkre Shck Make | Simualen 7 Goman | zooz SO Hrancld & Tem ] J4530 0 ] §3500 o 24T D% oo D%

Leaming

Marey el e

280 dr6.40 4238080 20 467,31 4341 B.45% 2481% 100.0% 100.0%  100.0%

Title Summary Example #3: Using Author/Title/Publisher Filters:

a) The Title, Author and Publisher prompts are multi-select. You can refine your searches in similar ways as we’ve
done for course and discipline.

b) To search by title, click on the multi-select button and use the “Match” filter to find the title.

c) You can use “wild cards” to select all possible titles (or authors) with certain key words. For example, at the
moment, Pubtrack Higher Ed does not have a dedicated course for “Environmental Sustainability”. To get a
sense of the players in this market, we might want to see sales of all titles that have Environment and
Sustainability in the title. To do this, we can use the “%"” wild card in the Match selector as follows :

%environment%,%sustain%

15



(The % sign will allow for variations on each keyword, like “environmental” or “sustainability”. )

3

Multi-5elect

Selected Match: | beging with V| |irunmnt%,%sustain‘ { Accept

"Environment, Heatth and Sugtainable Development” A
Agriculture, Envirenment, & Health: Sustainable Developme
Confronting Environmental Change in East and Southeast £
Environment, Construction, and Sustainable Development, —
Environment, Development, & Sustainability

Environment, Energy, and Economy:Strategies for Sustain:

Envircnmental and Matural Resources Economics: Theory, w

annn

< | T E

Edit Choices Returned: 1-18

ﬂ Cancel

d) You canthen select only those titles that | see as fits, and not select those that aren’t fits by using the arrows to
move them into the left pane. Then hit “OK” to cement the titles you want.

e) Make sure to click Accept to initiate search... and then “Click to View Results”. Wait time depends on the

relative size of the data pull. Your output, like all output in the Title Summary, can be sorted by Discipline,
Course, Author or Publisher.

W@ pubtrack’

Higher Ed - SDA

Welcome, Carl.Kulo@Bowker.com!  Dashboards - Answers - More Products ~ - Settings ~ - Log Out
Title Summary
Time run: 2010-05-10 3:42:08 PM

Mrkt Mrkt
New Used Used Used Share Mrkt Share
New Units New Avg Sales Used Used Avg Sales Book Book -MNew Share-

Discipling ISBHN 13 ISBH 10 Title Edition Author (C) Publisher Course Period Sold Price Value Units Sold Price Value Share Discount Only Used Only Total
EnyBue 4 32873 31350 21 32214 a2 3an 4 7.8% T
3750335218417 | 0335218415 "Em 2 35695 31,201 L] 34270 30 0.0% 2B0% 40% 00% 3T%
Grand Total 273 $80.17 $30.369 v $60.16 $1.659  220% 25.0% 100.0% 100.0% 100.0%

Mrkt Mrkt
New New Used Used Used Used Share Mrkt Share

Units. New Avg Sales Units. Used Avg Sales Book Book -New Share- -

Discipline  I1SBN 13 ISBN 10 Title Edition Author  (C) Publisher Course Period Sold Price  Value Sold Price Value  Share Discount Only Used Only Total

—
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f)

Searching by Author or Publisher is similar. Generally, click on the multi-select button and use the Match filter
to find the names.
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Title Detail:

AN NI NI NN Y U N N

<

This report drills down to the title level and provides information about a single ISBN according to user-defined
institution type and publication term.

An important feature of the TITLE DETAIL report is the graphical representation of the sales pattern of the title
over time. This output can be popped into PowerPoint or Word documents that you can incorporate into your
own reports for you or for others in your organization.

There are several ways to access the Title Detail Report. As noted before, you were able to click on the ISBN 10
in the Title Summary and link directly to this report. You may also access the report in the Table of Contents
page.
e If you navigate from the Title Summary report, the ISBN number will pre-populate the Detail
report... All you need to do is to click on the View Results navigation link.
e If you clicked on the tab, used the edit box to key in an unhyphenated ISBN 10 or 13... do not fill in
both boxes.

Output Display

The page landscape is filled with tabular and graphical views to help you interpret sales metrics.

The cover for the book is displayed

This table displays all historical new and used sales for the most recent 5 years...

Underneath we have graphical representations of the table...

On the left side we have some bibliographic information of the chosen ISBN...

And at the top, navigation links to additional pages like the Publisher, Discipline and the Course Summary reports.
You can click on the Return link to page back to the filter menu keeping the ISBN number.

Or, you can click on Dashboards to clear out and begin again.

You can print the page in PDF or HTML format by clicking on the Print link...

You have the choice to download the content in multiple ways. If you use Excel, you can click on the graph to shift
its position.

Or you can bookmark the page for future reference.
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ISBN Snapshot: New and used sales statistics accross all applicable terms and for a single discipline.

Discipline: Biological Sciences
Title: Biology

Edition: 10

Publication Year: 2009
Author: Mader

ISBN10:

ISBN13: 9780077274337

Click abowve to navigate to the publisher, discipline or course summary report

Publisher - Imprint Discipline Course Description
McGraw-Hill, Inc. Biological Sciences Blokoacal Shi:;rj:neairlgmdumory:
Term Hew Units Sold Average Hew Price New Sales Value Used Units Sold Average Used Price Used Sales Value UBS
Spring & Summer 2008 2 $168.00 $336 o $128.00 $0 0.0%
Fall Term 2008 240 $175.00 $42,000 o $131.25 $0 0.0%
Spring & Summer 2009 855 $173.43 $149,620 102 $130.88 $13,286 10.7%
Fall Term 2009 10,002 $174.66 $1,752,544 404 $132.00 $54,054 39%

Grand Total 11,099 $172.77 $1,944,500 506 $130.78 $67,340 4.4%

$2,000,000
i
$1,500,000
£+ Total New Sales Value
$1,000,000
= Total Used Sales Value
$500,000
&7
$0 & : 1
27,Spring & Summer 2008 28,Fall Tenn 2008 29 Spring & Summer 2009 30,Fal Term 2009

12,000

9,000
£ Total New Units Sold

€,000
= Total Used Unit Sold

3,000

Discipline Overview:

In MIR, users often went to a “Discipline Summary” Report to understand the top players in a given discipline. The
discipline summary shows how multiple publishers perform in a particular discipline over time. It also provides
users with a “snapshot” of how a selected discipline has performed within a defined time period. This report will
allow you to see which publishers are competing in any given discipline and how publisher’s market share in a
discipline is growing or declining. This will allow you to quickly determine how competitive a discipline is or let you
find underserved disciplines. You will be able to see which publishers you will be competing with in a given discipline.

Let’s use this example to start: “Discipline Summary of Economics in the “Full Year 2009 term”.

1. Click on the “Discipline Summary” tab on the top. As you'll see, the report allows you to run the report with
various filters. We'll keep it simple, and just look at a single term and discipline.
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% Welcome, Carl.Kulo@Bowker.com! p

ar summary | Discipline Summary [ Course Summary " ISBN Compare " Discipline Performance " Adoptions " uT " Professor

Select a time period and click Accept.

From (prior)
| Full Year 2009 v |

To (recent)

| Full vear 2008 v | | Accept

Select one or more Disciplines; then click Accept.

Discipline Publisher Institution Type

| Economics v | J | (Al Choices) v | | Accept

The Market Share section within this Discipline Summary page
provides a breakdown by publisher and displays both new and total
market share as well as the estimated value sold per term.

CLICK TO VIEW RESULTS

1. Inthe “Term” box, you can pull the terms you need by scrolling through the drop-down list. In this example,
we just want to look at one time period, Full Year 2009, so this was selected in both boxes. You can only
select one term in each box.

2. Inthe “Discipline” drop down, click the drop-down error and select Economics. (You can only select one
discipline at a time). Then you can use the scroll bar to search, alphabetically, for the discipline you need.
Highlight it and click the left arrow to move it into the left pane. After it moves, hot “OK”. Then when back
in the main area, hit on the “Go” tab.

3. The “Publisher” drop-down is a multi-select box that allows you to limit your filter to one or a number of
publishers. For this example, we will leave this alone, so the output will show all publishers who sold in
Economics in 2009.

4. The “Institution Type” box, lets you filter by school type (e.g., just 2 year schools). For this example, we’'ll
leave it as “(All Choices)”.

5. Your report output should look as follows:
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Higher Ed - SDA

Discipline Summary's Market Share
Grand Tetal in Reported Total includes all others unless a =pecific publizher iz 2elected.
Time run: 2010-05-10 3:57:09 PN

Discipline: Economicz %ime Period Between: Full Year 2009 and: Full Year 2009
Company Hew Total Reported Total §
Cengage Learning 23.8%| 24.8% £26 317 379
Pearzon Higher Education 31.0% 30.7% 232,577 214
MecGrawe-Hill, Inc. 29.3% 29.5% $31,333 918
South-Western College Pub 50% 3.8% 24 004 506
Waorth Publizhers 47% 3.8% $3,994 503
John Wiley & Sonz 1.5% 1.8% £1,6094 559
Unknown 0.6% 0.4% 2422 055
W. W. Norton 1.1% 1.3% $1,360,078
Pearzon Education 0.8%| 06% 6527 533
Bedford, Freeman & VWorth 1.858%| 2.5% 52,615,079
Houghton Mifflin Co. 0.8% 1.1% $1,195,829

Grand Total 100.0% | 100.0% 106,142,693

Estimated Total Market Size (in thousands)
*Mormalization only applies to Academic or Full Year.

Full Year 2009

Institution Type* E=t. Total New Est. Total Used
Four or more years §88,741 $338,369
At least 2 but lezz than 4 vears 533,179 516,959

Grand Total $121,920 $55,338

[ T DURN I SR D | S - T E—— -,

6. Notice that there are two sections of the report: one shows the “Discipline Summary Market Share” with

total sales . The next section shows estimated total market size for that discipline. So we’re estimating new

sales in economics for 2009 to be over $120 million.

7. You can do a number of things with this output...
a. Print the output (see print icon on bottom left). You can select either pdf or html output.
b. Export to another program, such as Excel .

c. Save it for future use (by clicking on “Page Options” on the top right, then “Save Current Selections”

and them “For Me”.)
d. Drill-in on an ISBN for detailed information about that publisher. (Note that the publisher field is
hyperlinked; you will be led into the “publisher summary” section).
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Publisher Summary:

The publisher summary report allows you to track sales and market share data by publisher. It shows both new and
used sales patterns of individual courses that you select. There is no comparable report found in the old MIR system.
It is especially useful to help understand where your strengths and weaknesses are versus the competition. You will
be able to quickly determine who the major publishing players are in any course you might be interested in
researching. It will also enable you to analyze a publishers’ performance in specific courses over time. You will
quickly be able to see if new players are beginning to publish in the course you are researching or if some publishers
may be abandoning the course you are interested in.

This report provides a snapshot of sales by a specific publisher (or series of publishers) overall or in a discipline you
select. In the following example, we selected McGraw-Hill in Geography for the Full Year 2009 time period. The
selection criteria is similar to other report queries:

Welcome, Carl.Kulo@Bowker.c

ﬂ Publisher Summary [ Discipline Summary " Course Summary " ISBN Compare " Discipline Performance " Adoptions " uT H_P

Select a time period and click Accept.

From (prior)
| Full YYear 2008 v |

To (recent)

|Full YYear 2008 v | | Accept

Select one or more Disciplines, followed by one or more Publishers, select an Institution Type; then click Accept.

Discipline Publisher Institution Type
|Geu:|gn=.||:|h‘5r vl |(AIIChuices} Vl Accept

CLICK TO WIEW RESULTS

The
output provides a snapshot of McGraw-Hill’s performance in this time period for each course area in Geography.
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Higher Ed - SDA ‘Welcome, Carl .com! - Anewers - More Products ¥ - Seftings ¥ - Lo
Publisher Summary Report

Compare and contrast of the course between the earliest to the most recent period selected

Time: run: 2010-05-10 4:09:23 P

Discipling Abbrv iz equal to Geography
and Publisher - Imprint i equal to McGraw-Hill, McGraw-Hill Humani Sciencesil . Mcgraw-Hill Interamerican, McGraw-Hill Science/Engineering/Math, McGraw-Hill, Inc.

Time Period From: Full Year 2008
To: Fullear 2009

Total Sales Volume Used Book Rate Total Sale Value New Market Share Total Market Share New Average Selling Price

From prior  To recent

Course Description term term From prior term To recentterm  From prior term To recentterm  From prior term Torecentterm  From prior term To recentterm  From prior term To recent term
Geography: All Other ] 100.00%
Geography: Atlzs & Maps. 672 4524 41.75% 3292837 5205252 7% 48% 6.3% a5 544.59
Geography: Gartography 451 445 18.46% 568,389 382,572 28% 25% 1.9% 514988 $150.82
Geography: Economic 10 ) £0.00% 3582 52.821 0.0% 0.1% 0.1% 50.00 s97.27
Geography: GIS & Remote Sensing 4238 4,121 2% $123,200 389,813 135% 17.1% 22% $7.18 $100.24
Geography: Human and Cultural 5573 4425 4.25% 563,474 348218 14.5% 11.3% 1% 511169 $12.07
Geography: Introductory 11891 10432 54.83% 1,238,717 §1,142,789 27.1% 36.4% /0% $118.14 $121.14
Geography: Physical 689 608 12.48% 356,357 7240 I% 15% 14% 38258 38233
Geography: Theory and Methods 5 k] 881% 85,307 330,182 2% 0.5% 08% 12552 $120.81
Geography: Workd 11847 9,823 4253% $1.113.877 5914259 B 7% 0% 510330 $101.77
42,225 3483 43634 $3815800  $3,267,637 100.0% 100.0% 100.0% 100.0% $98.13 $102.81

Return - Print - Download - Create Bookmark Link

ISBN Compare:

This comprehensive report allows the user to compare sales history of two or more titles regardless of classification.
You can either paste or manually enter your ISBN numbers directly into the operating box. Be sure to remove all
hyphens or non-ISBN characters.

pu bt r?% km Contact s Data Warehouse New Reports Sales Data Analysis

Higher Ed - SDA Welcome, Robert!  Dashboards - Answers - My Account - Log

[ Report Menu " Title Summary " Title Detail " Publisher Summary " Discipline S ¥ " Course S y | ISBNCompare | Discipline Performance H Adoptions ] uTt [ Professor Profiles Page Options

Clear My Settings

The real value of this report is that it allows you to enter multiple ISBN(s), say for all of the multiple versions of the book you're interested in, and the system will create a tabular view comparing the
relative sales data for all the various versions of the hook you enter, along with bibliographic data about the different versions.

ISEN 10 ISEN 13

| = | = (ot

CLICK TO WIBW RESILTS
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This report provides a look at new and used sales statistics for each of the ISBN’s entered for the most recent four

college semesters.

B‘:’“’ke'kr. Contact Us  Data Warehouse New Reports Sales Data Analysis

«we pubtrac

Higher Ed - SDA

ISBN Compare
Time run: 2010-05-10 2:20:50 Ph

ISBN 13 ISBN 10 Title Author Edition Discipline Course
Edvcation:
SIEOMITEE o Edcatonal Prclobgy | Saitock 3 Edication  Paychokogy:
Itrodhcry
Edhicational Prychakogy: e
TR piaozigs MMM DICEESOOME -l g Edicatn | Psyclokogy:
(PKwTeacker Preparig e
AcCass Cook) i
Edvcation:
Edicational Prychakogy:
AT 013512709 ommd & Edicatr | Payclakgy.
Dewkplig Leariers s
Edvcation:
Edlicational Prychokgy
TRICDSISIEE | E0SIEGES) ootk 10 Edicatr | Pryclakgy:
il by Introclncnry
Edicational Pryehokgy: Edlucation:
STEICNSEIE12N mSEiG(z Theoyaid Practc B Sk 9 Edicatr | Payclakagy.
WIMyEdvcatol L) Itrodcry

T ———

Beturn - Print - Download - Create Bookmark Link

Discipline Performance:
This report highlights the sales performance of up to 5 disciplines across four time periods of a single, group of, or all
publishers. Data shows the trend in sales revenue. You can select from new, used or all sales over the selected time

period.

Multi-Select
Selected

English

Food Science
History

Music
Sociology

Edit

Schools
Reporting

12

350

2182

3529

5141

Four
returned and includes number
of schools reporting sales.

Schools
Reporting
ami ot AR ] [T T T
BN Ll B ] =6 Iz
299,030 1333 $136,183 e 1801 RR0E
Fi0om 25 i 210 235 RWIS
BEE o1z HImHE 1z 358\ §ess
$BSTA8 3223 4307558 677 5,038 $1.135.807

All Sales Full *ear 2003

Spring & Summer 2009

a13

237

EALTY

B.EED

pche)

A

0

FIREE

836,633

Schools
Reporting
103

114

718

181

251

333

s

53m

15,388

Welcome, Robert!

Fall Term 2005

®IGST

F2LT3

0

HeEs2

2 A3

41,986,557

Full Year 2007

1385

245

(¥

B35

10,508

Schools

Reporting
FAE0 -]
FIB2US 128
I AE 1w
BRI =

FEA1S k2

41,008,256 631

ai

200

3

7.850

Full *ear 2006

Match:

begins with

v |

Accounting

Agriculture & Forestry

Animal Science
Anthropology
Architecture

Art

Astronomy

] [ [l

Biclogical Sciences

| = 3

Choices Returned:

1-455

Accept

| £

m Cancel

14455

Flpm

2R51

5

palees)

370,782

Dashboards - Ansmers - by Ascount - Lag

Spring & Summer 2008

18,1

O

45962

Full
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The results for the Discipline Performance below are both tabular and graphical. You can easily export the results using
the download link located in the lower left corner. The top graph compares the discipline against itself over the
selected time period. The bottom graph compares the disciplines against each other over time.

This report is typically used in executive committee meetings. It helps in strategic planning sessions by providing a high
level landscape of the discipline. If there are significant or consistent drops in sales over a lengthy period, you may
decide to slow title acquisition in a given area.

Also, can run this report for your company, or a specific sample of publishers and compare their performance within the
discipline vs. the overall discipline performance. It may be that a discipline can see decline while a publisher shows

growth in the same category.

Discipline Peljormance
Date run: 2010-02-10

Discipline Abbrvy dup is equal to English, Food Science, History, Music, Sociology

New / Used: All Sales Period 1: Full Year 2008 Period 2: Full Year 2007 Period 3: Full Year 2006 Period 4: Full Year 2005
Discipline Period 1 Period 2 Period 3 Period 4 % Change (bet. 1 & 4) |
English $417 307 700 $273,348 592 $280 575,776 $252 807 554 37.0%
Food Science $3 934 198 52,353,931 51,932 548 $549 3596 78.4%
History 167 867 159 §116,5587 B85 $129 480 152 $116 681,299 30.8%
Music $55 461 B50 $358,269 525 543,273 3596 $39,189 280 29.3%
Sociology $116,720,156 $77 758,124 F54 231 985 §77 224 522 33.8%

Percentage change is non-normalized
W Peariod 1 Pariod 2 B Paricd 3 Pariod 4
$500,000,000
$400,000,000

$300,000,000

$200,000,000
£100,000,000
&0

Sales

- English Food Science History Music Sociology
$500,000,000
$400,000,000 wEglish
I"Food Science
$300,000,000
= History
R Music

$200,000.000
m—Sociclogy

$100,000.000

Period 1 Period 2 Perod 3 Period 4

Eeturn - Print - Download - Create Bookmark Link
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Adoption Report:

This is where we find the Course-Book-in-Use data including professor names & class enrollment numbers. This data is

provided by the college registrars office and supplied by the Campus Bookstore. Here are several of the suggested uses

of this data:

e Competitive Adoption Tracking

e Professor Book-in-Use Trending

e Sales Force Management

e Identifying Potential Authors and Textbook Reviewers

e Campus Travel

e Marketing and Sales Leads - by Competition, Enrollment, Course, Department, and even Institution Type (2yr.

vs. 4yr.)

There are a combination of drop-down menus and multi-select boxes. You can follow the same process

described in the previous reports.

>

Discipline

=]

Course

J Accept

State
MY

School Name
A Choices)

Your results will be displayed as follows.

Adoptions Detail
Date run: 21742010

From: Academic vear 2009
To: Academic vear 2000

City
School [School)
New Yok University Hew Vok
Pace Univarsity M ot
Hafstra University Hempstead
St. John"s University Jamaica

Uagner College Staten Island

Pace University - thite

Blains Wihite Flains
Queens College Flushing
D*™ouville College Buffala
FPace University Hew Vok
St. John Fisher College  Rochester
MNew Yok University Mew Vok
Brooklyn College Brooklyn

State
[Schoal]

N

MY

Hv

Hv

W

Hv

MY

Hv

N

Hv

N

MY

hAAIN

ACC

ACCT

ACC

FINA

MAIN

ACCHT

Course
Department | Murber

G200

254

23z

G5

323

1700

715

ALL

FosTR

A

T2335

22151

E20QRA

21625

a1

ALL

Erz

| | Accept

Esti mated
Section| Enrall

Instructar

a00 ALL

20 TAMG

15 JOHES

GORNIK-
35 TOMASZEWSKI,
SLLA

16 HORAN

25 FINN

S0 FARBER, JEFFREY

20 KABACINGKI

30 TANG

30 TYSOH

a0 ALL

20 SHARWVIT

»

ISBN 10 ISBN 13
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This is a snapshot of the adoption report. This particular report was run for the Academic Year 2009. You can see the
Schools (column 1) adopting a title, the class enrollment numbers (Column 7), Instructors name (Column 8) and
whether the book is required, optional or suggested (Column 17).
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