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 Instructions for using PubTrack Higher Ed SDA.  

Thanks so much for using PubTrack Higher Ed SDA. We have provided a few pointers to help get you started.   

This document is a guide to help you get started on the basics, so you can get up and running. We will cover more 

complex data pulls in a later update.  
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 General Access:  
In your browser,  go to: www.pubtracksda.com . You will be asked to enter the individual User ID and Password that 

was sent to you, as shown below. Note that these are case-sensitive.  

 

 

 

 

 

 

http://www.pubtracksda.com/
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Opening Screen to Create Reports: 
After you have set this up, you will go to the following opening screen every time you log-on. It provides links to each of 

the reports, along with a quick description of each report.  Note that ƛƴ ǘƘŜ άhǘƘŜǊ ¦ǎŜŦǳƭ [ƛƴƪǎέ ǎŜŎǘƛƻƴΣ ȅƻǳ Ŏŀƴ ŦƛƴŘ 

additional information about the data load schedule, where PubTrack SDA data comes from, data coverage and access 

to the training webinar.   

 

 

Selecting Filters an d Confirming Selections to Create Reports:  
This section contains the procedures for running a report. These basic steps are common to 

all report types:  

Filtering Drop-Downs:  At its heart, PubTrack Higher Ed SDA is a system to help you pull data by applying filters. In SDA, 

these filters will appear in one of two ways: 

a. ¢ƘŜ  άǎŜƭŜŎǘ ƻƴŜέ ŘǊƻǇ-down. This is the typical scroll-down button familiar to any user of a typical 

web site. You click the  arrow and scroll down and highlight the item you want to select and hit 

ά!ŎŎŜǇǘέΦ  ¢Ƙƛǎ ƛǎ ǳǎŜŘ ŦƻǊ ŀƴȅ ŦƛƭǘŜǊ ǿƘŜǊŜ ȅƻǳ ǿƛƭƭ ƻƴƭȅ ǎŜƭŜŎǘ ƻƴŜ ƛǘŜƳ ŀǘ ŀ ǘƛƳŜΣ ǎǳŎƘ ŀǎ άǘŜǊƳέΦ  

b. ¢ƘŜ άǎŜƭŜŎǘ Ƴŀƴȅέ ŘǊƻǇ-down.  This drop-Řƻǿƴ Ƴŀȅ ǘŀƪŜ ŀ ƭƛǘǘƭŜ ƳƻǊŜ ǇǊŀŎǘƛŎŜ ōŜŦƻǊŜ ƛǘΩǎ 

comfortable to you.  Here you first need to identify your selections by clicking on this box:   

²ƘŜƴ ȅƻǳ ŘƻΣ ŀ άaǳƭǘƛ-{ŜƭŜŎǘέ ōƻȄ ǿƛƭƭ ǇƻǇ ǳǇΦ ¢ƘŜ ŦƛǊǎǘ ǘƛƳŜ ȅƻǳ ǳǎŜ ǘƘƛǎ ōƻȄΣ ȅƻǳ Ƴŀȅ ƴŜŜŘ ǘƻ 

type in your intended selection.  You want to pull the item(s) you need from the pane on the right 

into the pane on the left, using the arrows in the middle.  Sometimes, you must first clear out the 

item that shows up in the left panel and move it out, first by highlighting  (by clicking on it), and 

then moving it using the right arrow: . Then you can use the scroll bar on the right pane to 

search, alphabetically, for the item you need. Highlight it and click the left arrow to move it into the 

left pane.  After it moves, hiǘ άhYέΦ ¢ƘŜƴ ǿƘŜƴ ōŀŎƪ ƛƴ ǘƘŜ Ƴŀƛƴ ŀǊŜŀΣ Ƙƛǘ ƻƴ ǘƘŜ ά!ŎŎŜǇǘέ ǘŀōΦ 

c. Confirming Selections:  The last sǘŜǇ ƴƻǘŜŘ ŀōƻǾŜΣ ǿƘŜǊŜ ȅƻǳ ŎƭƛŎƪ ǘƘŜ ά!ŎŎŜǇǘέ ǘŀō ƛǎ ƪŜȅ ǘƻ 

effectively running reports. This is where you cement your selections. You will notice that most 

reports contain multiple sub-ǎŜŎǘƛƻƴǎΣ ǎǳŎƘ ŀǎ ά¢ƛƳŜ tŜǊƛƻŘέ ŀƴŘ .ƛōƭƛƻƎǊŀǇƘƛŎ [ƛƳƛǘŜǊǎέ ǿƘŜǊŜ ȅƻǳ 

ǿƛƭƭ ƴŜŜŘ ǘƻ ŎƭƛŎƪ ά!ŎŎŜǇǘέ ōŜŦƻǊŜ ƳƻǾƛƴƎ ǘƻ ǘƘŜ ƴŜȄǘ ǎŜŎǘƛƻƴΦ  

d. Running Reports: ¢ƘŜ Ŧƛƴŀƭ ǎǘŜǇ ƛƴ ǊǳƴƴƛƴƎ ǊŜǇƻǊǘǎ ƛǎ ǘƻ ŎƭƛŎƪ ǘƘŜ ά/ƭƛŎƪ ¢ƻ ±ƛŜǿ wŜǎǳƭǘǎέ ōǳǘǘƻƴΣ 

which is what generates the report.  
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e. Linkages among reports:   One of the major enhancements in PubTrack Higher Ed SDA over MIR is 

the ability to link among the various reports. For example, if you are in a Discipline summary report 

and want to drill into a given publisher that appears in that report output, the publisher  name will 

be hyperlnked ǎƻ ȅƻǳ Ŏŀƴ ŘǊƛƭƭ ƛƴ ŀƴŘ ƎŜǘ ǘƻ ǘƘŜ tǳōƭƛǎƘŜǊΩǎ ǎǳƳƳŀǊȅΦ [ƛƪŜǿƛǎŜΣ if you are in the Title 

Summary report, you can click on the ISBN to view adoptions for that title. 

You can gain practice on PubTrack Higher Ed SDA by pulling several reports, as described in the next section. As noted 

earlier, our purpose here is not to get too fancy, but to simply help you get comfortable with the interface. 
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Course Summary: 
Use the Course Summary as a way to get sales and market share data on the courses within the PubTrack course 

structure.  

The Course Summary report provides users with a summary by discipline of sales for L{.bΩǎ ǿƛǘƘƛƴ selected courses 

over a time frame defined by the user. The Course Summary allows you to drill down from the discipline level view to 

specific course level within a discipline.  This report gives you basic data on the specific course of your choosing.  (In 

the old MIR systemΣ ǳǎŜǊǎ ƻŦǘŜƴ ǿŜƴǘ ǘƻ ŀ άbŀǘƛƻƴŀƭ aŀǊƪŜǘ wŜǇƻǊǘέ όbawύ ǘƻ ǳƴŘŜǊǎǘŀƴŘ ǘƘŜ ǘƻǇ L{.bǎ ƛƴ ŀ ƎƛǾŜƴ 

course.  This report is most nearly comparable to that report.) 

The Course Summary report shows both new and used sales for the terms you select thus allowing you to compare 

attrition rates for courses within disciplines ς for example contrasting the percentage of used books in an intro 

course versus an upper level course. This report is similar to the Title Summary, which we will cover next, except it 

does not contain all of the various filtering and sorting options ŦƻǳƴŘ ƛƴ ǘƘŜ ¢ƛǘƭŜ {ǳƳƳŀǊȅΦ LŦ ƛǘΩǎ basic data on a 

specific course ȅƻǳΩǊŜ ŀŦǘŜǊ, this may be the best report to run for that purpose.  

 [ŜǘΩǎ ǳǎŜ ǘƘƛǎ ŜȄŀƳǇƭŜΥ ά/ƻǳǊǎŜ {ǳƳƳŀǊȅ ƻŦ ²ƻǊƭŘ DŜƻgraphy in the Spring/Summer 2009 ǘŜǊƳέΦ  

1. /ƭƛŎƪ ƻƴ ǘƘŜ ά/ƻǳǊǎŜ {ǳƳƳŀǊȅέ ǘŀō ƻƴ ǘƘŜ ǘƻǇΦ  

2. This report allows you to run the report with various filters.  !ƭƭ ŦƛƭǘŜǊǎ ƛƴ ǘƘƛǎ ǊŜǇƻǊǘ ŀǊŜ άǎŜƭŜŎǘ ƻƴŜέ 

dropdowns. In this case look at a single term and course.  

3. Use the drop-down menus to selŜŎǘ ǘƘŜ ǘŜǊƳ ǊŀƴƎŜ ŀƴŘ ŎƭƛŎƪ ά!ŎŎŜǇǘέΦ (In this example, we selected 

Spring and Summer 2009).  Most reports first require you to select a time period. These are the term 

options that roll-up the sales data for a given period. These time periods can be pulled in one of three 

basic forms: 

a) Individual terms : (e.g., Fall Term 2008 to Spring and Summer Term 2009) 

b) Academic Years: represents a year as aligned with a typical academic calendar, which starts in 

August/September and ends in Summers sessions. (Academic Year 2005 to Academic Year 2009) 

c) Full Years: represents a calendar year of data (Full Year 2007 to Full Year 2009).  

¢Ƙƛǎ ƛǎ ŀƴ ŜȄŀƳǇƭŜ ƻŦ ŀ άǎŜƭŜŎǘ ƻƴŜέ ŘǊƻǇ-down.   You must select matching limiters, as in term to term, Academic Year 

to Academic Year, or Full Year to Full Year. You cannot select from Spring & Summer 2005 to Academic Year 2009. Also, 

the selection must be in the order of prior to recent. (For example, from  Spring  & Summer 2005 to Fall Term 2008).  

When you have pulled the time periods that you want to report on, ȅƻǳ Ƴǳǎǘ ŎƭƛŎƪ ά!ŎŎŜǇǘέ before moving on to select 

other filters.  

If at any moment you want to reset the prompts, click on the Clear My Settings button.  

4.  

5. Similarly, select Discipline. In this case, we select GeographyΦ ¸ƻǳ ǿƛƭƭ ƴƻǘƛŎŜ ǘƘŀǘ ǘƘŜ ά/ƻǳǊǎŜ 

5ŜǎŎǊƛǇǘƛƻƴέ ŘǊƻǇ-down will adjust to reflect the courses under the discipline you selected. When the 

DŜƻƎǊŀǇƘȅ ŎƻǳǊǎŜǎ ǎƘƻǿΣ ǎŎǊƻƭƭ Řƻǿƴ ŀƴŘ ǎŜƭŜŎǘ άDŜƻƎǊŀǇƘȅΥ ²ƻǊƭŘέ ǘƻ ǎŜƭŜŎǘ ŀ ŎƻǳǊǎŜ ǎǳƳƳŀǊȅΦ ¸ƻǳ 
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Ŏŀƴ ŦƛƭǘŜǊ ōȅ Lƴǎǘƛǘǳǘƛƻƴ ǘȅǇŜ ƛŦ ȅƻǳ ƭƛƪŜΣ ōǳǘ ŦƻǊ ǘƘƛǎ ŜȄŀƳǇƭŜΣ ǿŜΩƭƭ ƭŜŀǾŜ ƛǘ ŀǎ άό!ƭƭ /ƘƻƛŎŜǎύέΦ ¢ƘŜƴ Ƙƛǘ 

ά!ŎŎŜǇǘέΦ  

6. ¢ƘŜǊŜ ƛǎ ŀƴƻǘƘŜǊ άǎƛƴƎƭŜ ǎŜƭŜŎǘέ ƻǇǘƛƻƴ ǘƘŀǘ ȅƻǳ Ŏŀƴ ŘŜŎƛŘŜ ǘƻ ǳǎŜΣ ǘƻ ƭƛƳƛǘ ǎŜƭŜŎǘƛƻƴǎ ǘƻ ŎŜǊǘŀƛƴ 

institution (2-year schools, 4-year schools, or K12 schools in our database) .  For this example, we will 

leave Institution Type as is. 

7. Output from this query will appear as follows.  

 
 

8. ¸ƻǳ Ŏŀƴ Řƻ ŀ ƴǳƳōŜǊ ƻŦ ǘƘƛƴƎǎ ǿƛǘƘ ǘƘƛǎ ƻǳǘǇǳǘΧ 

a. Print the output (see print icon on bottom left). You can select either pdf or html output. 

b. Export to another program, such as Excel .  

c. Save it for future use (by clicking ƻƴ άtŀƎŜ hǇǘƛƻƴǎέ ƻƴ ǘƘŜ ǘƻǇ ǊƛƎƘǘΣ ǘƘŜƴ ά{ŀǾŜ /ǳǊǊŜƴǘ 

{ŜƭŜŎǘƛƻƴǎέ ŀƴŘ ǘƘŜƳ άCƻǊ aŜέΦύ 

d. Drill-in on an ISBN for detailed information about that title. (Note that the ISBN 13 field 

contains data that is hyperlinked. 

 

9. Note: To retrieve the reports you previouǎƭȅ ǎŀǾŜŘΣ Ǝƻ ǘƻ άtŀƎŜ hǇǘƛƻƴǎέΦ  
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Title Summary Report  
The Title Summary report provides the most powerful way to access the rich data in our POS data base, if you 

wish to work at the title level. 

 

Like the Course Summary report, TITLE SUMMARY report provides users with sales and market share 

information.   But unlike the Course Summary which is a more static report, for a fixed discipline and course, 

the Title Summary  will allow you to select the sales data you need in a more flexible way,  by providing 

filtering and multi-select capabilities, giving you far more flexibility in how you want to pull this data. 

 

You are able to see how a product or group of products that you define has sold over a time period that you 

have defined. Like other reports, this report also provides sales data about how titles have sold in both new 

and used units and what percent of sales can be attributed to used units.  

 

²Ŝ ǿƛƭƭ ǳǎŜ ǘƘŜ ά¢ƛǘƭŜ {ǳƳƳŀǊȅέ Report to illustrate the more advanced navigation of Pubtrack SDA. The Title 

Summary Report is perhaps the most versatile report, as it allows you the most flexibility in pulling sales and 

market share reports.  

²ƘŜƴ ȅƻǳ ŎƭƛŎƪ ƻƴ ǘƘŜ ά¢ƛǘƭŜ {ǳƳƳŀǊȅέ ǘŀōΣ ȅƻǳ ǿƛƭƭ ǎŜŜ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ƭŀȅƻǳǘΥ 

 

This is where the filtering and selection capabilities of PubTrack SDA are most powerful. While you can see a market 

share report on a single course and discipline, you can choose multiple courses within a discipline and see the sales and 

market share rolled-up for those combined courses. Or, you can limit your market share report to include only the 

L{.bΩǎ ǘƘŀǘ ȅƻǳ ŘŜŦƛƴŜ ǘƻ ōŜ ƛƴ ŀ ƎƛǾŜƴ ƳŀǊƪŜǘ ƻǊ ǎǳō-market. Or, you can limit to a series of titles, authors or publishers. 

CƻǊ ƳŀȄƛƳǳƳ ŦƭŜȄƛōƛƭƛǘȅΣ ǿŜ ǇǊƻǾƛŘŜ ǘƘŜǎŜ ǎŜƭŜŎǘƛƻƴǎ ŀǎ ŀ άƳǳƭǘƛ-selectέ  ǎƻ ǘƘŀǘ ȅƻǳ Ŏŀƴ ǎŜŀǊŎƘ ǿƛǘƘ ƎǊŜŀǘŜǊ ƎǊŀƴǳƭŀǊƛǘȅΦ  

The Period To/From selections are very important.  These are the year/term options that roll-up the sales data for a 

given period. These time periods can be pulled in one of three basic forms: 
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d) Individual terms : (e.g., Fall Term 2008 to Spring and Summer Term 2009) 

e) Academic Year : represents a year as aligned with a typical academic calendar, which starts in 

August/September and ends in Summers sessions. (Academic Year 2005 to Academic Year 2009) 

f) Full Year : represents a calendar year of data (Full Year 2007 to Full Year 2009).  

¢Ƙƛǎ ƛǎ ŀƴ ŜȄŀƳǇƭŜ ƻŦ ŀ άǎŜƭŜŎǘ ƻƴŜέ ŘǊƻǇ-down.   You must select matching limiters, as in term to term, Academic Year 

to Academic Year, or Full Year to Full Year. You cannot select from Spring & Summer 2005 to Academic Year 2009. Also, 

the selection must be in the order of prior to recent. (For example, from  Spring  & Summer 2005 to Fall Term 2008).  

The order in which you select limiters is not critical. When you have made all yoǳǊ ǎŜƭŜŎǘƛƻƴǎΣ ǘƘŜƴ ŎƭƛŎƪ ά!ŎŎŜǇǘέΦ  

 

Tip:  .ŜŦƻǊŜ ȅƻǳ Ƙƛǘ ǘƘŜ ά!ŎŎŜǇǘέ ōǳǘǘƻƴΣ ǇƭŜŀǎŜ ǊŜǾƛŜǿ ȅƻǳǊ ǎŜƭŜŎǘƛƻƴ ŎƘƻƛŎŜǎΦ CƻǊ ŜȄŀƳǇƭŜΣ ȅƻǳ ǿŀƴǘ ǘƻ ōŜ ǎǳǊŜ ȅƻǳ 

ƘŀǾŜ ǎŜƭŜŎǘŜŘ ŎǊƛǘŜǊƛŀ ǘƘŀǘ ƛǎ ƴƻǘ ƻǾŜǊƭȅ ōǊƻŀŘ όŜΦƎΦΣ ǎŜƭŜŎǘƛƴƎ ά9ƴƎƭƛǎƘέ ŘƛǎŎƛǇƭƛƴŜΣ ōǳǘ ƴƻ ŎƻǳǊǎŜ) that would result in a 

long process time or time-out.   Be especially certain that you have entered consistent from and to time periods 

όŀǾƻƛŘƛƴƎ ŀ ǎŜƭŜŎǘƛƻƴ ƭƛƪŜέCǊƻƳ {ǇǊƛƴƎκ{ǳƳƳŜǊ нллу ǘƻ Cǳƭƭ ¸ŜŀǊ нллфέύΦ    

If at any moment you want to reset the prompts, click on Clear  button.  

Examples.    

Title Summary Example #1: Using Discipline & Course Filters:  

[ŜǘΩǎ ǎŀȅ ȅƻǳ ǿŀƴǘ ǘƻ Ǌǳƴ ŀ ƳŀǊƪŜǘ ǎƘŀǊŜ ǊŜǇƻǊǘ ƻƴ ŀƭƭ ƛƴǘǊƻŘǳŎǘƻǊȅ ŀŎŎƻǳƴǘƛƴƎ ŎƻǳǊǎŜǎ at two-year schools. Rather than 

be limited to individual courses as laid out in our taxonomy (e.g., Principles of Accounting, Intro Managerial Accounting, 

Intro Financial Accounting, Financial and Managerial accounting, etc) you want to see relative performance in all these 

courses as a unit.  

To start selecting your market parameters, first be aware that the Discipline and Course are conditional filters. You 

must select at least one Discipline in order to view the list of courses, and it is required that you select at least one 

course before you run a report.  

We will select our market share report for all combined intro accounting courses in the following way: 

a) First, click on the button next to the Discipline box. This will bring up a box as follows: 
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b) This pop-up multi-select window will appear with a list of all Disciplines available in our database. It may take a 

few seconds for the list to appear. You can use the scroll bar on the right to move down the menu. There are 

several ways to make your selection: 

i. You can wait for the discipline list to appear, and then double click on the name and move it to 

the left 

ii. Or, you can click on the name once and use the arrows to move your selection to the left 

iii. ¸ƻǳ Ŏŀƴ ƳŀƪŜ ǳǎŜ ǘƘŜ ά/ǘǊƭέ ƪŜȅ ƻƴ ȅƻǳǊ ƪŜȅōƻŀǊŘ ǘƻ ǎŜƭŜŎǘ ƳǳƭǘƛǇƭŜ ŘƛǎŎƛǇƭƛƴŜǎΦ ό¢Ƙƛǎ ƛǎ ƴƻǘ 

recommended if the disciplines are large, as running times will be long, or they could time-out).  

iv. LƴǎǘŜŀŘ ƻŦ ǿŀƛǘƛƴƎ ŦƻǊ ŀ ƭƛǎǘ ǘƻ ŀǇǇŜŀǊΣ ȅƻǳ Ŏŀƴ ǳǎŜ ǘƘŜ άaŀǘŎƘέ ƪŜȅΦ ²Ŝ ǊŜŎƻƳƳŜƴŘ ǎŜƭŜŎǘƛƴƎ 

άŎƻƴǘŀƛƴǎέ ǿƘƛŎƘ ŀƭƭƻǿǎ ȅƻǳ ǘƻ ǘȅǇŜ ƛƴ ŀƭƭ ƻǊ ǇŀǊǘ ƻŦ ǘƘŜ ƴŀƳŜ ŀǎ ƛƴ ά!ŎŎέ ǿƘƛŎƘ ǿƛƭƭ ōǊƛƴƎ up 

ά!ŎŎƻǳƴǘƛƴƎέ ƻƴƭȅΦ  

v. These selection options are presented in the same way in many other places in PubTrack SDA.  

 

c) hƴŎŜ ȅƻǳΩǾŜ ƳŀŘŜ ȅƻǳǊ ŎƘƻƛŎŜΣ ŎƭƛŎƪ OK  (bottom-right) to lock in your selection.  

 

d) You will then repeat similar steps to select the courses. Again, click on the multi-select button  to reveal 

course selections for that discipline. The multi-select window will display all the courses. In this case there are 
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37 courses within the accounting discipline. Again, it may take a moment for the list to appear. 

 
e) !ǎ ōŜŦƻǊŜ ǿƘŜƴ ȅƻǳ ǎŜƭŜŎǘŜŘ ŘƛǎŎƛǇƭƛƴŜΣ ȅƻǳ Ŏŀƴ ŜƛǘƘŜǊ ǳǎŜ ǘƘŜ ŀǊǊƻǿǎ ǘƻ ƳŀƪŜ ȅƻǳǊ ǎŜƭŜŎǘƛƻƴ ƻǊ ǳǎŜ ǘƘŜ ά/ǘǊƭέ 

key to highlight the courses. For our example, we highlighted four intro accounting courses and moved them 

into the left pane, as follows: 

 

 
 

f) Hit OK to lock your changes.  
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g) ¸ƻǳ ǿƛƭƭ ǘƘŜƴ ǊŜǘǳǊƴ ōŀŎƪ ǘƻ ǘƘŜ Ƴŀƛƴ ǎŎǊŜŜƴΦ bƻǘŜ ǘƘŀǘ ǘƘŜ ǎŜƭŜŎǘƛƻƴǎ ȅƻǳΩǾŜ ƳŀŘŜ ŀǊŜ ƴƻǘƛŎŜŀōƭŜ ƛƴ ǘƘŜ 

Discipline and Course limiters.  

h) ¢ƘŜǊŜ ŀǊŜ ǘǿƻ άǎƛƴƎƭŜ ǎŜƭŜŎǘέ ƻǇǘƛƻƴǎ ǘƘŀǘ ȅƻǳ Ŏŀƴ ŘŜŎƛŘŜ ǘƻ ǳǎŜΣ ǘƻ ƭƛƳƛǘ selections to certain school types 

based on profit status (All Choices, Private for-profit, Private not-for-profit, and public) and/or on Institution 

Type (2-year schools, 4-year schools, or K12 schools in our database) .  For this example, we will leave Profit 

Status as is ōǳǘ ŎƘŀƴƎŜ Lƴǎǘƛǘǳǘƛƻƴ ¢ȅǇŜ ōȅ ǎŜƭŜŎǘƛƴƎ άŀǘ ƭŜŀǎǘ ǘǿƻ ōǳǘ ƭŜǎǎ ǘƘŀƴ ŦƻǳǊ ȅŜŀǊǎέ ǘƻ ƎŜǘ ƻƴƭȅ н-year 

schools in our output. 

i) For this example, we will leave the other limiters alone, such as ISBN, Title, Author, Publisher. If we wanted to 

limit our output by these criteria, we could do that here using a combination of these multi-select buttons. 

More on this below.  

 

j) ¢ƘŜƴ ȅƻǳ Ƴǳǎǘ ŎƭƛŎƪ άAcceptέ Φ  

k) Depending on the size of the query, it may take several moments for the report to run. You will see a clock 

while the results are being generated.  

l) The output that is generated is, by default, sorted in descending order by new and used sales for the ISBN. 

  

m) bƻǘŜ ǘƘŀǘ ǘƘŜ L{.b мл ŦƛŜƭŘ ƛǎ ƘȅǇŜǊƭƛƴƪŜŘΦ /ƭƛŎƪƛƴƎ ƻƴ ǘƘƛǎ ǿƛƭƭ ǘŀƪŜ ȅƻǳ ǘƻ ǘƘŜ ά¢ƛǘƭŜ 5Ŝǘŀƛƭέ ǿƘƛŎƘ ƛǎ ŘŜǎŎǊƛōŜŘ 

at the end if this Title Summary section or, to any adoptions of that title, if available. 
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n) ¢ƘŜ ά!ǊǊŀƴƎŜ .ȅέ ǎŜƭŜŎǘƛƻƴΣ ƭŜǘΩǎ ȅƻǳ ǊŜ-sort the output by Discipline, Course, Author, Publisher  and re-

calculates sub-totals.  ArrangiƴƎ ōȅ ά!ǳǘƘƻǊέ ŀƭƭƻǿǎ ȅƻǳ ǘƻ ǎŜŜ ŀƭƭ ǊŜƭŀǘŜŘ ǘƛǘƭŜǎ άƭƛƴƪŜŘέ ǎƻ ǘƘŀǘ ȅƻǳ Ŏŀƴ ǎŜŜ ŀƭƭ 

components of a product family with sales in the selected time period.  

 

o) At the very end of the output, you have the option to print the report, or download it to another program, like 

Excel: 

 

 
 

 You can click on the Return link to page back to the filter menu. This way will get you back to your 

saved filters 

 You can print the page in PDF or HTML format by clicking on the Print ƭƛƴƪΧ  

 You can Download the content in multiple ways. If you want to remove all the merged cells, use the 

Download Data format, which is what we strongly recommend. This will save the data as a CSV file, 

which you can re-open in Excel for easy sorting on all columns 

 Or you can bookmark the page for future reference. A notification will appear at the top of the 

page 

 

p) To  Save reports for future use, click on the Page Options button on the right-most section of the main menu 

ǇŀƴŜƭ ŀƴŘ ǎŜƭŜŎǘ ά{ŀǾŜ /ǳǊǊŜƴǘ {ŜƭŜŎǘƛƻƴǎέ ŀƴŘ άCƻǊ ƳŜέΦ  ! ōƻȄ ǿƛƭƭ ǘƘŜƴ ǎƘƻǿ ǿhere you can put in a title for 

your custom report. After giving the report a name, Click OK to accept.  

:  

¸ƻǳ Ŏŀƴ ǘƘŜƴ ǊŜǘǊƛŜǾŜ ƛǘ ŀǘ ŀ ƭŀǘŜǊ ǎŜǎǎƛƻƴ ōȅ ƎƻƛƴƎ ōŀŎƪ ǘƻ άtŀƎŜ hǇǘƛƻƴǎέ ŀƴŘ ŦƛƴŘƛƴƎ ƛǘ ƛƴ ǘƘŜ ά!ǇǇƭȅ {ŀǾŜŘ {ŜƭŜŎǘƛƻƴǎέ 

area, as shown here. ClƛŎƪ ƻƴ ǘƘŜ ǊŜǇƻǊǘ ŀƴŘ ǘƘŜƴ ά/ƭƛŎƪ ¢ƻ ±ƛŜǿ wŜǇƻǊǘέΦ  
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Title Summary Example #2: Using ISBN filters  

In this example, we are more interested in seeing a market share report not on a specific course or group of courses, 

but on a group of titles that you wanǘ ǘƻ ǎŜŜ ŀƎƎǊŜƎŀǘŜŘΦ ¢Ƙƛǎ ƛǎ ǳǎŜŦǳƭ ƛŦ ȅƻǳ ŘƻƴΩǘ ŀƎǊŜŜ ǿƛǘƘ ǘƘŜ ŎƻǳǊǎŜ ǘŀȄƻƴƻƳȅ ŀǎ 

ƛǘΩǎ ƭŀƛŘ ƻǳǘΦ ¦ǎƛƴƎ ǘƘŜǎŜ ŦƛƭǘŜǊǎ ȅƻǳ ŎŀƴΧΦ 

 Get a roll-up market share report ƻŦ ǘƘŜ ǎŀƭŜǎ ŦƻǊ Ƨǳǎǘ ǘƘŜ L{.bΩǎ ȅƻǳ ǿŀƴǘ 

 Get  market share report on just titles with specifiŎ ǿƻǊŘǎ ƛƴ ǘƘŜ ǘƛǘƭŜ όŜΦƎΦΣ ŀƭƭ άDƻǾŜǊƴƳŜƴǘέ ŀƴŘ 

άtǊƻŦƛǘέύ 

 Get  roll-ups on just a group of authors.  

 CƻǊ ǘƘƛǎ ŜȄŀƳǇƭŜΣ ƭŜǘΩǎ ǎŀȅ ǿŜ ǿŀƴǘ ǘƻ run a market share report on a group of ISBNs.  

a) The ISBN 10 and ISBN 13 prompts are multi-select. You will probably not want to use the multi-select options 

for this data pull, since there are so many ISBNs in our database. The best way to do this is to import a list 

ǘƘǊƻǳƎƘ ǘƘŜ ŜŘƛǘ ōƻȄ ŦŜŀǘǳǊŜΦ ό¢ƘƻǳƎƘ ȅƻǳ Ŏŀƴ ǳǎŜ ǘƘŜ άƳŀǘŎƘέ ŘǊƻǇŘƻǿƴ ǘƻ ǎŜŀǊŎƘ ŦƻǊ L{.bǎ ǘƘŀǘ Ŏƻƴǘŀƛn 

ŎŜǊǘŀƛƴ ŎƘŀǊŀŎǘŜǊǎΣ ǿƘŜǊŜ άōŜƎƛƴǎ ǿƛǘƘέ ǿƛƭƭ ƻƴƭȅ ȅƛŜƭŘ ǊŜǎǳƭǘǎ ǘƘŀǘ ōŜƎƛƴ ǿƛǘƘ ǘƘŜ ǾŀƭǳŜ ƻŦ ǘƘŜ ŦƛƭǘŜǊΣ ŜǘŎΦύΦ  

b) For this example, we will use the ISBN 10 prompt. (If you have the choice, use ISBN 10, as not all ISBNs have yet 

to be converted to ISBN 13, mainly older ones. ) 

c) [ŜǘΩǎ ŀǎǎǳƳŜ ȅƻǳ ƘŀǾŜ ŀ ƭƛǎǘ ƻŦ L{.b млΩǎ ƛƴ ŀ ǎŜǇŀǊŀǘŜ 9ȄŎŜƭ ŎƻƭǳƳƴΦ tƭŜŀǎŜ ōŜ ǎǳǊŜ ŀƭƭ ƘȅǇƘŜƴǎ ƘŀǾŜ ōŜŜƴ 

removed ƛƴ ȅƻǳǊ ǎƻǳǊŎŜ ƭƛǎǘΦ Lƴ {5!Σ ŎƭƛŎƪ ǘƘŜ ά9Řƛǘέ ōǳǘǘƻƴΣ ǿƘƛŎƘ ǿƛƭƭ ƻǇŜƴ ǳǇ ŀ ōƭŀƴƪ ǇŀƴŜΣ ƛƴ ǿƘƛŎƘ ȅƻǳ Ŏŀƴ 

paste your ISBNs.  

 
d) Copy and paste these ISBN s from this document into the Edit pane: 
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e) /ƭƛŎƪ hY ǘǿƛŎŜ ǘƻ ƭƻŎƪ ȅƻǳǊ ǎŜƭŜŎǘƛƻƴΦ ¢ƘŜƴ /ƭƛŎƪ ά!ŎŎŜǇǘέ ŀƴŘ ά/ƭƛŎƪ ǘƻ ±ƛŜǿ wŜǎǳƭǘǎέΦ  

 

f) After a short processing time, you will see a sales and market share report for just thesŜ L{.bΩǎ ŀǎ ǎƘƻǿƴΥ 

 

 

Title Summary Example #3: Using Author/Title/Publisher Filters:  

a) The Title, Author and Publisher prompts are multi-ǎŜƭŜŎǘΦ ¸ƻǳ Ŏŀƴ ǊŜŦƛƴŜ ȅƻǳǊ ǎŜŀǊŎƘŜǎ ƛƴ ǎƛƳƛƭŀǊ ǿŀȅǎ ŀǎ ǿŜΩǾŜ 

done for course and discipline.  

b) To search by title, click on the multi-ǎŜƭŜŎǘ ōǳǘǘƻƴ ŀƴŘ ǳǎŜ ǘƘŜ άaŀǘŎƘέ ŦƛƭǘŜǊ ǘƻ ŦƛƴŘ ǘƘŜ ǘƛǘƭŜΦ  

c) ¸ƻǳ Ŏŀƴ ǳǎŜ άǿƛƭŘ ŎŀǊŘǎέ ǘƻ ǎŜƭŜŎǘ ŀƭƭ ǇƻǎǎƛōƭŜ ǘƛǘƭŜǎ (or authors) with certain key words. For example, at the 

ƳƻƳŜƴǘΣ tǳōǘǊŀŎƪ IƛƎƘŜǊ 9Ř ŘƻŜǎ ƴƻǘ ƘŀǾŜ ŀ ŘŜŘƛŎŀǘŜŘ ŎƻǳǊǎŜ ŦƻǊ ά9ƴǾironmental Suǎǘŀƛƴŀōƛƭƛǘȅέ. To get a 

sense of the players in this market, we might want to see sales of all titles that have Environment and 

Sustainability in the title. To do this, ǿŜ Ŏŀƴ ǳǎŜ ǘƘŜ ά҈έ ǿƛƭŘ ŎŀǊŘ ƛƴ ǘƘŜ aŀǘŎƘ ǎŜƭŜŎǘƻǊ ŀǎ Ŧƻƭƭƻǿǎ Υ 

 

%environment%,%sustain% 
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 ό¢ƘŜ ҈ ǎƛƎƴ ǿƛƭƭ ŀƭƭƻǿ ŦƻǊ ǾŀǊƛŀǘƛƻƴǎ ƻƴ ŜŀŎƘ ƪŜȅǿƻǊŘΣ ƭƛƪŜ άŜƴǾƛǊƻƴƳŜƴǘŀƭέ ƻǊ άǎǳǎǘŀƛƴŀōƛƭƛǘȅέΦ ύ 

 

 
d) You can ǘƘŜƴ ǎŜƭŜŎǘ ƻƴƭȅ ǘƘƻǎŜ ǘƛǘƭŜǎ ǘƘŀǘ L ǎŜŜ ŀǎ ŦƛǘǎΣ ŀƴŘ ƴƻǘ ǎŜƭŜŎǘ ǘƘƻǎŜ ǘƘŀǘ ŀǊŜƴΩǘ Ŧƛǘǎ ōȅ ǳǎƛƴƎ ǘƘŜ ŀǊǊƻǿǎ ǘƻ 

move them into the ƭŜŦǘ ǇŀƴŜΦ ¢ƘŜƴ Ƙƛǘ άhYέ to cement the titles you want.  

 

e) Make sure to click Accept ǘƻ ƛƴƛǘƛŀǘŜ ǎŜŀǊŎƘΧ ŀƴŘ ǘƘŜƴ ά/ƭƛŎƪ ǘƻ ±ƛŜǿ wŜǎǳƭǘǎέΦ ²ŀƛǘ ǘƛƳŜ ŘŜǇŜƴŘǎ ƻƴ ǘƘŜ 

relative size of the data pull. Your output, like all output in the Title Summary, can be sorted by Discipline, 

Course, Author or Publisher. 
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f) Searching by  Author or Publisher is similar. Generally,  click on the multi-select button and use the Match filter 

to find the names. 
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Title Detail:  
This report drills down to the title level and provides information about a single ISBN according to user-defined 

institution type and publication term.  

An important feature of the TITLE DETAIL report is the graphical representation of the sales pattern of the title 

over time. This output can be popped into PowerPoint or Word documents that you can incorporate into your 

own reports for you or for others in your organization.  

There are several ways to access the Title Detail Report. As noted before, you were able to click on the ISBN 10 

in the Title Summary and link directly to this report. You may also access the report in the Table of Contents 

page.  

 If you navigate from the Title Summary report, the ISBN number will pre-populate the Detail 

ǊŜǇƻǊǘΧ !ƭƭ ȅƻǳ ƴŜŜŘ ǘƻ Řƻ ƛǎ ǘƻ ŎƭƛŎƪ ƻƴ ǘƘŜ ±ƛew Results navigation link.  

 LŦ ȅƻǳ ŎƭƛŎƪŜŘ ƻƴ ǘƘŜ ǘŀōΣ ǳǎŜŘ ǘƘŜ ŜŘƛǘ ōƻȄ ǘƻ ƪŜȅ ƛƴ ŀƴ ǳƴƘȅǇƘŜƴŀǘŜŘ L{.b мл ƻǊ моΧ Řƻ ƴƻǘ Ŧƛƭƭ ƛƴ 

both boxes.  

Output Display 

V The page landscape is filled with tabular and graphical views to help you interpret sales metrics.  

V The cover for the book is displayed 

V ¢Ƙƛǎ ǘŀōƭŜ ŘƛǎǇƭŀȅǎ ŀƭƭ ƘƛǎǘƻǊƛŎŀƭ ƴŜǿ ŀƴŘ ǳǎŜŘ ǎŀƭŜǎ ŦƻǊ ǘƘŜ Ƴƻǎǘ ǊŜŎŜƴǘ р ȅŜŀǊǎΧ  

V ¦ƴŘŜǊƴŜŀǘƘ ǿŜ ƘŀǾŜ ƎǊŀǇƘƛŎŀƭ ǊŜǇǊŜǎŜƴǘŀǘƛƻƴǎ ƻŦ ǘƘŜ ǘŀōƭŜΧ  

V On the left side we have some bibliographic information of the chosen ISBNΧ  

V And at the top, navigation links to additional pages like the Publisher, Discipline and the Course Summary reports.  

V You can click on the Return link to page back to the filter menu keeping the ISBN number.  

V Or, you can click on Dashboards to clear out and begin again.  

V You can print the page in PDF or HTML format by clicking on the Print ƭƛƴƪΧ  

V You have the choice to download the content in multiple ways. If you use Excel, you can click on the graph to shift 

its position.  

V Or you can bookmark the page for future reference.  
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Discipline Overview:  
Lƴ aLwΣ ǳǎŜǊǎ ƻŦǘŜƴ ǿŜƴǘ ǘƻ ŀ ά5ƛǎŎƛǇƭƛƴŜ {ǳƳƳŀǊȅέ wŜǇƻǊǘ ǘƻ ǳƴŘŜǊǎǘŀƴŘ ǘƘŜ ǘƻǇ ǇƭŀȅŜǊǎ ƛƴ ŀ ƎƛǾŜƴ ŘƛǎŎƛǇƭƛƴŜΦ The 

discipline summary  shows how multiple publishers perform in a particular discipline over time.  It also provides 

ǳǎŜǊǎ ǿƛǘƘ ŀ άǎƴŀǇǎƘƻǘέ ƻŦ Ƙƻǿ ŀ ǎŜƭŜŎǘŜŘ ŘƛǎŎƛǇƭƛƴŜ Ƙŀǎ performed within a defined time period. This report will 

allow you to see which publishers are competing in any given discipline and how publisherΩs market share in a 

discipline is growing or declining. This will allow you to quickly determine how competitive a discipline is or let you 

find underserved disciplines. You will be able to see which publishers you will be competing with in a given discipline. 

[ŜǘΩǎ ǳǎŜ ǘƘƛǎ ŜȄŀƳǇƭŜ ǘƻ sǘŀǊǘΥ ά5ƛǎŎƛǇƭƛƴŜ {ǳƳƳŀǊȅ ƻŦ 9ŎƻƴƻƳƛŎǎ ƛƴ ǘƘŜ άCǳƭƭ ¸ŜŀǊ нллф ǘŜǊƳέΦ  

1. /ƭƛŎƪ ƻƴ ǘƘŜ ά5ƛǎŎƛǇƭƛƴŜ {ǳƳƳŀǊȅέ ǘŀō ƻƴ ǘƘŜ ǘƻǇΦ !ǎ ȅƻǳΩƭƭ ǎŜŜΣ ǘƘŜ ǊŜǇƻǊǘ ŀƭƭƻǿǎ ȅƻǳ ǘƻ Ǌǳƴ ǘƘŜ ǊŜǇƻǊǘ ǿƛǘƘ 

ǾŀǊƛƻǳǎ ŦƛƭǘŜǊǎΦ ²ŜΩƭƭ ƪŜŜǇ ƛǘ ǎƛƳǇƭŜΣ ŀƴŘ Ƨǳǎǘ ƭƻƻƪ ŀǘ ŀ ǎƛƴƎƭŜ ǘŜǊƳ ŀƴŘ Řƛscipline.  
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1. Lƴ ǘƘŜ ά¢ŜǊƳέ ōƻȄΣ ȅƻǳ Ŏŀƴ Ǉǳƭƭ ǘƘŜ ǘŜǊƳǎ ȅƻǳ ƴŜŜŘ ōȅ ǎŎǊƻƭƭƛƴƎ ǘƘǊƻǳƎƘ ǘƘŜ ŘǊƻǇ-down list. In this example, 

we just want to look at one time period, Full Year 2009, so this was selected in both boxes.  You can only 

select one term in each box. 

2. Lƴ ǘƘŜ ά5ƛǎŎƛǇƭƛƴŜέ ŘǊƻǇ ŘƻǿƴΣ ŎƭƛŎƪ ǘƘŜ ŘǊƻǇ-down error and select Economics. (You can only select one 

discipline at a time). Then you can use the scroll bar to search, alphabetically, for the discipline you need. 

Highlight it and click the left arrow tƻ ƳƻǾŜ ƛǘ ƛƴǘƻ ǘƘŜ ƭŜŦǘ ǇŀƴŜΦ  !ŦǘŜǊ ƛǘ ƳƻǾŜǎΣ Ƙƻǘ άhYέΦ ¢ƘŜƴ ǿƘŜƴ ōŀŎƪ 

ƛƴ ǘƘŜ Ƴŀƛƴ ŀǊŜŀΣ Ƙƛǘ ƻƴ ǘƘŜ άDƻέ ǘŀōΦ  

3. ¢ƘŜ άtǳōƭƛǎƘŜǊέ Řrop-down is a multi-select box that allows you to limit your filter to one or a number of 

publishers. For this example, we will leave this alone, so the output will show all publishers who sold in 

Economics in 2009.  

4. ¢ƘŜ άLƴǎǘƛǘǳǘƛƻƴ ¢ȅǇŜέ ōƻȄΣ ƭŜǘǎ ȅƻǳ ŦƛƭǘŜǊ ōȅ ǎŎƘƻƻƭ ǘȅǇŜ όŜΦƎΦΣ Ƨǳǎǘ н ȅŜŀǊ ǎŎƘƻƻƭǎύΦ CƻǊ ǘƘƛǎ ŜȄŀƳǇƭŜΣ ǿŜΩƭƭ 

ƭŜŀǾŜ ƛǘ ŀǎ άό!ƭƭ /ƘƻƛŎŜǎύέΦ  

 

5. Your report output should look as follows:    
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6. Notice that there are two sections of the report: oƴŜ ǎƘƻǿǎ ǘƘŜ ά5ƛǎŎƛǇƭƛƴŜ {ǳƳƳŀǊȅ aŀǊƪŜǘ {ƘŀǊŜέ ǿƛǘƘ 

total sales . The next section shows estimated total market size for that discipline. {ƻ ǿŜΩǊŜ ŜǎǘƛƳŀǘƛƴƎ ƴŜǿ 

sales in economics for 2009 to be over $120 million.   

 

7. ¸ƻǳ Ŏŀƴ Řƻ ŀ ƴǳƳōŜǊ ƻŦ ǘƘƛƴƎǎ ǿƛǘƘ ǘƘƛǎ ƻǳǘǇǳǘΧ 

a. Print the output (see print icon on bottom left). You can select either pdf or html output. 

b. Export to another program, such as Excel .  

c. Save it for future use (by clickiƴƎ ƻƴ άtŀƎŜ hǇǘƛƻƴǎέ ƻƴ ǘƘŜ ǘƻǇ ǊƛƎƘǘΣ ǘƘŜƴ ά{ŀǾŜ /ǳǊǊŜƴǘ {ŜƭŜŎǘƛƻƴǎέ 

ŀƴŘ ǘƘŜƳ άCƻǊ aŜέΦύ 

d. Drill-in on an ISBN for detailed information about that publisher. (Note that the publisher  field is 

ƘȅǇŜǊƭƛƴƪŜŘΤ ȅƻǳ ǿƛƭƭ ōŜ ƭŜŘ ƛƴǘƻ ǘƘŜ άǇǳōƭƛǎƘŜǊ ǎǳƳƳŀǊȅέ ǎŜŎǘƛƻn). 












