
PUBTRACK HIGHER ED SDA “GETTING STARTED”: 

 Instructions for using PubTrack Higher Ed SDA.  

Thanks so much for using PubTrack Higher Ed SDA. We have provided a few pointers to help get you started.   

This document is a guide to help you get started on the basics, so you can get up and running. We will cover more 

complex data pulls in a later update.  
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 General Access:  
In your browser,  go to: www.pubtracksda.com . You will be asked to enter the individual User ID and Password that 

was sent to you, as shown below. Note that these are case-sensitive.  

 

 

 

 

 

 

http://www.pubtracksda.com/
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Opening Screen to Create Reports: 
After you have set this up, you will go to the following opening screen every time you log-on. It provides links to each of 

the reports, along with a quick description of each report.  Note that in the “Other Useful Links” section, you can find 

additional information about the data load schedule, where PubTrack SDA data comes from, data coverage and access 

to the training webinar.   

 

 

Selecting Filters and Confirming Selections to Create Reports: 
This section contains the procedures for running a report. These basic steps are common to 

all report types:  

Filtering Drop-Downs:  At its heart, PubTrack Higher Ed SDA is a system to help you pull data by applying filters. In SDA, 

these filters will appear in one of two ways: 

a. The  “select one” drop-down. This is the typical scroll-down button familiar to any user of a typical 

web site. You click the  arrow and scroll down and highlight the item you want to select and hit 

“Accept”.  This is used for any filter where you will only select one item at a time, such as “term”.  

b. The “select many” drop-down.  This drop-down may take a little more practice before it’s 

comfortable to you.  Here you first need to identify your selections by clicking on this box:   

When you do, a “Multi-Select” box will pop up. The first time you use this box, you may need to 

type in your intended selection.  You want to pull the item(s) you need from the pane on the right 

into the pane on the left, using the arrows in the middle.  Sometimes, you must first clear out the 

item that shows up in the left panel and move it out, first by highlighting  (by clicking on it), and 

then moving it using the right arrow: . Then you can use the scroll bar on the right pane to 

search, alphabetically, for the item you need. Highlight it and click the left arrow to move it into the 

left pane.  After it moves, hit “OK”. Then when back in the main area, hit on the “Accept” tab. 

c. Confirming Selections:  The last step noted above, where you click the “Accept” tab is key to 

effectively running reports. This is where you cement your selections. You will notice that most 

reports contain multiple sub-sections, such as “Time Period” and Bibliographic Limiters” where you 

will need to click “Accept” before moving to the next section.  

d. Running Reports: The final step in running reports is to click the “Click To View Results” button, 

which is what generates the report.  
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e. Linkages among reports:   One of the major enhancements in PubTrack Higher Ed SDA over MIR is 

the ability to link among the various reports. For example, if you are in a Discipline summary report 

and want to drill into a given publisher that appears in that report output, the publisher  name will 

be hyperlnked so you can drill in and get to the Publisher’s summary. Likewise, if you are in the Title 

Summary report, you can click on the ISBN to view adoptions for that title. 

You can gain practice on PubTrack Higher Ed SDA by pulling several reports, as described in the next section. As noted 

earlier, our purpose here is not to get too fancy, but to simply help you get comfortable with the interface. 
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Course Summary: 
Use the Course Summary as a way to get sales and market share data on the courses within the PubTrack course 

structure.  

The Course Summary report provides users with a summary by discipline of sales for ISBN’s within selected courses 

over a time frame defined by the user. The Course Summary allows you to drill down from the discipline level view to 

specific course level within a discipline.  This report gives you basic data on the specific course of your choosing.  (In 

the old MIR system, users often went to a “National Market Report” (NMR) to understand the top ISBNs in a given 

course.  This report is most nearly comparable to that report.) 

The Course Summary report shows both new and used sales for the terms you select thus allowing you to compare 

attrition rates for courses within disciplines – for example contrasting the percentage of used books in an intro 

course versus an upper level course. This report is similar to the Title Summary, which we will cover next, except it 

does not contain all of the various filtering and sorting options found in the Title Summary. If it’s basic data on a 

specific course you’re after, this may be the best report to run for that purpose.  

 Let’s use this example: “Course Summary of World Geography in the Spring/Summer 2009 term”.  

1. Click on the “Course Summary” tab on the top.  

2. This report allows you to run the report with various filters.  All filters in this report are “select one” 

dropdowns. In this case look at a single term and course.  

3. Use the drop-down menus to select the term range and click “Accept”. (In this example, we selected 

Spring and Summer 2009).  Most reports first require you to select a time period. These are the term 

options that roll-up the sales data for a given period. These time periods can be pulled in one of three 

basic forms: 

a) Individual terms : (e.g., Fall Term 2008 to Spring and Summer Term 2009) 

b) Academic Years: represents a year as aligned with a typical academic calendar, which starts in 

August/September and ends in Summers sessions. (Academic Year 2005 to Academic Year 2009) 

c) Full Years: represents a calendar year of data (Full Year 2007 to Full Year 2009).  

This is an example of a “select one” drop-down.   You must select matching limiters, as in term to term, Academic Year 

to Academic Year, or Full Year to Full Year. You cannot select from Spring & Summer 2005 to Academic Year 2009. Also, 

the selection must be in the order of prior to recent. (For example, from  Spring  & Summer 2005 to Fall Term 2008).  

When you have pulled the time periods that you want to report on, you must click “Accept” before moving on to select 

other filters.  

If at any moment you want to reset the prompts, click on the Clear My Settings button.  

4.  

5. Similarly, select Discipline. In this case, we select Geography. You will notice that the “Course 

Description” drop-down will adjust to reflect the courses under the discipline you selected. When the 

Geography courses show, scroll down and select “Geography: World” to select a course summary. You 



7 
 

can filter by Institution type if you like, but for this example, we’ll leave it as “(All Choices)”. Then hit 

“Accept”.  

6. There is another “single select” option that you can decide to use, to limit selections to certain 

institution (2-year schools, 4-year schools, or K12 schools in our database) .  For this example, we will 

leave Institution Type as is. 

7. Output from this query will appear as follows.  

 
 

8. You can do a number of things with this output… 

a. Print the output (see print icon on bottom left). You can select either pdf or html output. 

b. Export to another program, such as Excel .  

c. Save it for future use (by clicking on “Page Options” on the top right, then “Save Current 

Selections” and them “For Me”.) 

d. Drill-in on an ISBN for detailed information about that title. (Note that the ISBN 13 field 

contains data that is hyperlinked. 

 

9. Note: To retrieve the reports you previously saved, go to “Page Options”.  
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Title Summary Report 
The Title Summary report provides the most powerful way to access the rich data in our POS data base, if you 

wish to work at the title level. 

 

Like the Course Summary report, TITLE SUMMARY report provides users with sales and market share 

information.   But unlike the Course Summary which is a more static report, for a fixed discipline and course, 

the Title Summary  will allow you to select the sales data you need in a more flexible way,  by providing 

filtering and multi-select capabilities, giving you far more flexibility in how you want to pull this data. 

 

You are able to see how a product or group of products that you define has sold over a time period that you 

have defined. Like other reports, this report also provides sales data about how titles have sold in both new 

and used units and what percent of sales can be attributed to used units.  

 

We will use the “Title Summary” Report to illustrate the more advanced navigation of Pubtrack SDA. The Title 

Summary Report is perhaps the most versatile report, as it allows you the most flexibility in pulling sales and 

market share reports.  

When you click on the “Title Summary” tab, you will see the following layout: 

 

This is where the filtering and selection capabilities of PubTrack SDA are most powerful. While you can see a market 

share report on a single course and discipline, you can choose multiple courses within a discipline and see the sales and 

market share rolled-up for those combined courses. Or, you can limit your market share report to include only the 

ISBN’s that you define to be in a given market or sub-market. Or, you can limit to a series of titles, authors or publishers. 

For maximum flexibility, we provide these selections as a “multi-select”  so that you can search with greater granularity.  

The Period To/From selections are very important.  These are the year/term options that roll-up the sales data for a 

given period. These time periods can be pulled in one of three basic forms: 
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d) Individual terms : (e.g., Fall Term 2008 to Spring and Summer Term 2009) 

e) Academic Year : represents a year as aligned with a typical academic calendar, which starts in 

August/September and ends in Summers sessions. (Academic Year 2005 to Academic Year 2009) 

f) Full Year : represents a calendar year of data (Full Year 2007 to Full Year 2009).  

This is an example of a “select one” drop-down.   You must select matching limiters, as in term to term, Academic Year 

to Academic Year, or Full Year to Full Year. You cannot select from Spring & Summer 2005 to Academic Year 2009. Also, 

the selection must be in the order of prior to recent. (For example, from  Spring  & Summer 2005 to Fall Term 2008).  

The order in which you select limiters is not critical. When you have made all your selections, then click “Accept”.  

 

Tip:  Before you hit the “Accept” button, please review your selection choices. For example, you want to be sure you 

have selected criteria that is not overly broad (e.g., selecting “English” discipline, but no course) that would result in a 

long process time or time-out.   Be especially certain that you have entered consistent from and to time periods 

(avoiding a selection like”From Spring/Summer 2008 to Full Year 2009”).    

If at any moment you want to reset the prompts, click on Clear  button.  

Examples.    

Title Summary Example #1: Using Discipline & Course Filters:  

Let’s say you want to run a market share report on all introductory accounting courses at two-year schools. Rather than 

be limited to individual courses as laid out in our taxonomy (e.g., Principles of Accounting, Intro Managerial Accounting, 

Intro Financial Accounting, Financial and Managerial accounting, etc) you want to see relative performance in all these 

courses as a unit.  

To start selecting your market parameters, first be aware that the Discipline and Course are conditional filters. You 

must select at least one Discipline in order to view the list of courses, and it is required that you select at least one 

course before you run a report.  

We will select our market share report for all combined intro accounting courses in the following way: 

a) First, click on the button next to the Discipline box. This will bring up a box as follows: 
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b) This pop-up multi-select window will appear with a list of all Disciplines available in our database. It may take a 

few seconds for the list to appear. You can use the scroll bar on the right to move down the menu. There are 

several ways to make your selection: 

i. You can wait for the discipline list to appear, and then double click on the name and move it to 

the left 

ii. Or, you can click on the name once and use the arrows to move your selection to the left 

iii. You can make use the “Ctrl” key on your keyboard to select multiple disciplines. (This is not 

recommended if the disciplines are large, as running times will be long, or they could time-out).  

iv. Instead of waiting for a list to appear, you can use the “Match” key. We recommend selecting 

“contains” which allows you to type in all or part of the name as in “Acc” which will bring up 

“Accounting” only.  

v. These selection options are presented in the same way in many other places in PubTrack SDA.  

 

c) Once you’ve made your choice, click OK  (bottom-right) to lock in your selection.  

 

d) You will then repeat similar steps to select the courses. Again, click on the multi-select button  to reveal 

course selections for that discipline. The multi-select window will display all the courses. In this case there are 
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37 courses within the accounting discipline. Again, it may take a moment for the list to appear. 

 
e) As before when you selected discipline, you can either use the arrows to make your selection or use the “Ctrl” 

key to highlight the courses. For our example, we highlighted four intro accounting courses and moved them 

into the left pane, as follows: 

 

 
 

f) Hit OK to lock your changes.  
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g) You will then return back to the main screen. Note that the selections you’ve made are noticeable in the 

Discipline and Course limiters.  

h) There are two “single select” options that you can decide to use, to limit selections to certain school types 

based on profit status (All Choices, Private for-profit, Private not-for-profit, and public) and/or on Institution 

Type (2-year schools, 4-year schools, or K12 schools in our database) .  For this example, we will leave Profit 

Status as is but change Institution Type by selecting “at least two but less than four years” to get only 2-year 

schools in our output. 

i) For this example, we will leave the other limiters alone, such as ISBN, Title, Author, Publisher. If we wanted to 

limit our output by these criteria, we could do that here using a combination of these multi-select buttons. 

More on this below.  

 

j) Then you must click “Accept” .  

k) Depending on the size of the query, it may take several moments for the report to run. You will see a clock 

while the results are being generated.  

l) The output that is generated is, by default, sorted in descending order by new and used sales for the ISBN. 

  

m) Note that the ISBN 10 field is hyperlinked. Clicking on this will take you to the “Title Detail” which is described 

at the end if this Title Summary section or, to any adoptions of that title, if available. 
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n) The “Arrange By” selection, let’s you re-sort the output by Discipline, Course, Author, Publisher  and re-

calculates sub-totals.  Arranging by “Author” allows you to see all related titles “linked” so that you can see all 

components of a product family with sales in the selected time period.  

 

o) At the very end of the output, you have the option to print the report, or download it to another program, like 

Excel: 

 

 
 

 You can click on the Return link to page back to the filter menu. This way will get you back to your 

saved filters 

 You can print the page in PDF or HTML format by clicking on the Print link…  

 You can Download the content in multiple ways. If you want to remove all the merged cells, use the 

Download Data format, which is what we strongly recommend. This will save the data as a CSV file, 

which you can re-open in Excel for easy sorting on all columns 

 Or you can bookmark the page for future reference. A notification will appear at the top of the 

page 

 

p) To  Save reports for future use, click on the Page Options button on the right-most section of the main menu 

panel and select “Save Current Selections” and “For me”.  A box will then show where you can put in a title for 

your custom report. After giving the report a name, Click OK to accept.  

:  

You can then retrieve it at a later session by going back to “Page Options” and finding it in the “Apply Saved Selections” 

area, as shown here. Click on the report and then “Click To View Report”.  
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Title Summary Example #2: Using ISBN filters  

In this example, we are more interested in seeing a market share report not on a specific course or group of courses, 

but on a group of titles that you want to see aggregated. This is useful if you don’t agree with the course taxonomy as 

it’s laid out. Using these filters you can…. 

 Get a roll-up market share report of the sales for just the ISBN’s you want 

 Get  market share report on just titles with specific words in the title (e.g., all “Government” and 

“Profit”) 

 Get  roll-ups on just a group of authors.  

 For this example, let’s say we want to run a market share report on a group of ISBNs.  

a) The ISBN 10 and ISBN 13 prompts are multi-select. You will probably not want to use the multi-select options 

for this data pull, since there are so many ISBNs in our database. The best way to do this is to import a list 

through the edit box feature. (Though you can use the “match” dropdown to search for ISBNs that contain 

certain characters, where “begins with” will only yield results that begin with the value of the filter, etc.).  

b) For this example, we will use the ISBN 10 prompt. (If you have the choice, use ISBN 10, as not all ISBNs have yet 

to be converted to ISBN 13, mainly older ones. ) 

c) Let’s assume you have a list of ISBN 10’s in a separate Excel column. Please be sure all hyphens have been 

removed in your source list. In SDA, click the “Edit” button, which will open up a blank pane, in which you can 

paste your ISBNs.  

 
d) Copy and paste these ISBN s from this document into the Edit pane: 
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e) Click OK twice to lock your selection. Then Click “Accept” and “Click to View Results”.  

 

f) After a short processing time, you will see a sales and market share report for just these ISBN’s as shown: 

 

 

Title Summary Example #3: Using Author/Title/Publisher Filters:  

a) The Title, Author and Publisher prompts are multi-select. You can refine your searches in similar ways as we’ve 

done for course and discipline.  

b) To search by title, click on the multi-select button and use the “Match” filter to find the title.  

c) You can use “wild cards” to select all possible titles (or authors) with certain key words. For example, at the 

moment, Pubtrack Higher Ed does not have a dedicated course for “Environmental Sustainability”. To get a 

sense of the players in this market, we might want to see sales of all titles that have Environment and 

Sustainability in the title. To do this, we can use the “%” wild card in the Match selector as follows : 

 

%environment%,%sustain% 
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 (The % sign will allow for variations on each keyword, like “environmental” or “sustainability”. ) 

 

 
d) You can then select only those titles that I see as fits, and not select those that aren’t fits by using the arrows to 

move them into the left pane. Then hit “OK” to cement the titles you want.  

 

e) Make sure to click Accept to initiate search… and then “Click to View Results”. Wait time depends on the 

relative size of the data pull. Your output, like all output in the Title Summary, can be sorted by Discipline, 

Course, Author or Publisher. 
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f) Searching by  Author or Publisher is similar. Generally,  click on the multi-select button and use the Match filter 

to find the names. 
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Title Detail:  
This report drills down to the title level and provides information about a single ISBN according to user-defined 

institution type and publication term.  

An important feature of the TITLE DETAIL report is the graphical representation of the sales pattern of the title 

over time. This output can be popped into PowerPoint or Word documents that you can incorporate into your 

own reports for you or for others in your organization.  

There are several ways to access the Title Detail Report. As noted before, you were able to click on the ISBN 10 

in the Title Summary and link directly to this report. You may also access the report in the Table of Contents 

page.  

 If you navigate from the Title Summary report, the ISBN number will pre-populate the Detail 

report… All you need to do is to click on the View Results navigation link.  

 If you clicked on the tab, used the edit box to key in an unhyphenated ISBN 10 or 13… do not fill in 

both boxes.  

Output Display 

 The page landscape is filled with tabular and graphical views to help you interpret sales metrics.  

 The cover for the book is displayed 

 This table displays all historical new and used sales for the most recent 5 years…  

 Underneath we have graphical representations of the table…  

 On the left side we have some bibliographic information of the chosen ISBN…  

 And at the top, navigation links to additional pages like the Publisher, Discipline and the Course Summary reports.  

 You can click on the Return link to page back to the filter menu keeping the ISBN number.  

 Or, you can click on Dashboards to clear out and begin again.  

 You can print the page in PDF or HTML format by clicking on the Print link…  

 You have the choice to download the content in multiple ways. If you use Excel, you can click on the graph to shift 

its position.  

 Or you can bookmark the page for future reference.  
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Discipline Overview: 
In MIR, users often went to a “Discipline Summary” Report to understand the top players in a given discipline. The 

discipline summary  shows how multiple publishers perform in a particular discipline over time.  It also provides 

users with a “snapshot” of how a selected discipline has performed within a defined time period. This report will 

allow you to see which publishers are competing in any given discipline and how publisher’s market share in a 

discipline is growing or declining. This will allow you to quickly determine how competitive a discipline is or let you 

find underserved disciplines. You will be able to see which publishers you will be competing with in a given discipline. 

Let’s use this example to start: “Discipline Summary of Economics in the “Full Year 2009 term”.  

1. Click on the “Discipline Summary” tab on the top. As you’ll see, the report allows you to run the report with 

various filters. We’ll keep it simple, and just look at a single term and discipline.  
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1. In the “Term” box, you can pull the terms you need by scrolling through the drop-down list. In this example, 

we just want to look at one time period, Full Year 2009, so this was selected in both boxes.  You can only 

select one term in each box. 

2. In the “Discipline” drop down, click the drop-down error and select Economics. (You can only select one 

discipline at a time). Then you can use the scroll bar to search, alphabetically, for the discipline you need. 

Highlight it and click the left arrow to move it into the left pane.  After it moves, hot “OK”. Then when back 

in the main area, hit on the “Go” tab.  

3. The “Publisher” drop-down is a multi-select box that allows you to limit your filter to one or a number of 

publishers. For this example, we will leave this alone, so the output will show all publishers who sold in 

Economics in 2009.  

4. The “Institution Type” box, lets you filter by school type (e.g., just 2 year schools). For this example, we’ll 

leave it as “(All Choices)”.  

 

5. Your report output should look as follows:    
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6. Notice that there are two sections of the report: one shows the “Discipline Summary Market Share” with 

total sales . The next section shows estimated total market size for that discipline. So we’re estimating new 

sales in economics for 2009 to be over $120 million.   

 

7. You can do a number of things with this output… 

a. Print the output (see print icon on bottom left). You can select either pdf or html output. 

b. Export to another program, such as Excel .  

c. Save it for future use (by clicking on “Page Options” on the top right, then “Save Current Selections” 

and them “For Me”.) 

d. Drill-in on an ISBN for detailed information about that publisher. (Note that the publisher  field is 

hyperlinked; you will be led into the “publisher summary” section). 
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Publisher Summary: 
The publisher summary report allows you to track sales and market share data by publisher. It shows both new and 

used sales patterns of individual courses that you select. There is no comparable report found in the old MIR system.  

It is especially useful to help understand where your strengths and weaknesses are versus the competition. You will 

be able to quickly determine who the major publishing players are in any course you might be interested in 

researching. It will also enable you to analyze a publishers’ performance in specific courses over time. You will 

quickly be able to see if new players are beginning to publish in the course you are researching or if some publishers 

may be abandoning the course you are interested in. 

This report provides a snapshot of sales by a specific publisher (or series of publishers) overall or in a discipline you 

select.  In the following example, we selected McGraw-Hill in Geography for the Full Year 2009 time period.  The 

selection criteria is similar to other report queries: 

The 

output provides a snapshot of McGraw-Hill’s performance in this time period for each course area in Geography.  
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ISBN Compare: 
This comprehensive report allows the user to compare sales history of two or more titles regardless of classification.  

You can either paste or manually enter your ISBN numbers directly into the operating box.  Be sure to remove all 

hyphens or non-ISBN characters.   

 



24 
 

This report provides a look at new and used sales statistics for each of the ISBN’s entered for the most recent four 

college semesters.  

 

Discipline Performance:  
 This report highlights the sales performance of up to 5 disciplines across four time periods of a single, group of, or all 

publishers.  Data shows the trend in sales revenue.  You can select from new, used or all sales over the selected time 

period. 
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The results for the Discipline Performance below are both tabular and graphical.  You can easily export the results using 

the download link located in the lower left corner.  The top graph compares the discipline against itself over the 

selected time period.   The bottom graph compares the disciplines against each other over time.   

This report is typically used in executive committee meetings.  It helps in strategic planning sessions by providing a high 

level landscape of the discipline.  If there are significant or consistent drops in sales over a lengthy period, you may 

decide to slow title acquisition in a given area.   

Also, can run this report for your company, or a specific sample of publishers and compare their performance within the 

discipline vs. the overall discipline performance.   It may be that a discipline can see decline while a publisher shows 

growth in the same category.    
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Adoption Report: 
This is where we find the Course-Book-in-Use data including professor names & class enrollment numbers.  This data is 

provided by the college registrars office and supplied by the Campus Bookstore.   Here are several of the suggested uses 

of this data:  

 Competitive Adoption Tracking 

 Professor Book-in-Use Trending 

 Sales Force Management 

 Identifying Potential Authors and Textbook Reviewers 

 Campus Travel 

 Marketing and Sales Leads - by Competition, Enrollment, Course, Department, and even Institution Type (2yr. 

vs. 4yr.) 

 

 There are a combination of drop-down menus and multi-select boxes.  You can follow the same process 

described in the previous reports. 

 

Your results will be displayed as follows. 
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This is a snapshot of the adoption report.  This particular report was run for the Academic Year 2009. You can see the 

Schools (column 1) adopting a title, the class enrollment numbers (Column 7), Instructors name (Column 8) and 

whether the book is required, optional or suggested (Column 17). 

 

 

 

 


